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ABSTRACT 
Twenty first century is the century of knowledge and 
information. Knowledge is the power. Media such as 
newspapers, radio, television, magazines, internet etc. are 
the primary and central source of information and 
knowledge of this fast moving world. Hence, media enjoys 
enormous power and exerts tremendous impacts on our 
lives. 
Media as a powerful institution not only 
disseminates information and knowledge rather it 
influences our lives, our political systems and our society 
as a whole. It shapes our opinions, beliefs, attitudes and 
behaviours. It affects our decision and judgment about 
family, home, education, institution etc. through 
information and knowledge it provides. So much so that it 
fashions our tastes and moral standards, and socializes 
our younger generation. 
Furthermore, media has got important role to play in 
democracy. It is media which helps democracy become 'of 
and 'by' the people. It wheels democracy. It facilitates 
democracy by making interaction between the governed 
and the governor. Moreover, it is considered to be the 
back bone as well as the fourth pillar of democracy. 
* I am using media as a singular noun 
In view of the enormous power implicit in media, its 
tremendous impacts on our lives and on our governing 
systems, and in view of its deep penetration in our society 
the need arises to use it with great caution and control. 
Because its minor mistake would cause huge damage to 
an individual, a family, groups, culture, society and even 
to a country. Furthermore, the power implicit in media 
and its potentiality to have enormous impact on our lives 
make it vulnerable for misuse and perverted practice. 
There are several instances when we have witnessed 
misuse and perverted practice of media in forms of 
invasion of privacy, propaganda, character assassination, 
media bias, pornography, violence, sensationalism etc. 
And for these perverted practice media and its personnel 
have earned ire of critics and general public, and have 
been even attacked on some occasions. 
The abovementioned controversial issues in the 
mass media are either outcome of the poor understanding 
of ethical implications of media practice or deviation from 
the established norms or codes of practice, or motivated 
interests. Media personnel always confront conflicting and 
puzzling situations and make decision in haste so as to 
come first and to compete with other media organizations. 
The poor understanding of ethical implications and of 
conflicting ethical values and shortage of time always 
make media personnel or journalists fall prey to the 
controversial issues and create hue and cry in the society 
and earn ire of critics and general masses. 
Furthermore, after microscopic analysis of the 
puzzling issues in mass media 1 find that there are 
someway or other, violations of some basic ethical values 
such as accuracy, objectivity, truth, fairness, honesty, 
privacy, etc. in maximum of the controversial cases. 
Hence, a better understanding of ethics, ethical 
implications and of conflicting ethical values in mass 
media seems to be the solution to put restraint on rising 
controversial issues of ethical implications. 
This thesis is an attempt to examine some ever 
puzzling issues in mass media and to bring a better 
understanding of ethical implications, of conflicting 
ethical values, and of possible ethical justification in 
different ethical or moral perspectives. 
The thesis is divided into six chapters. Each chapter, 
except the first one, deals with a separate issue, starts 
with introduction and ends with conclusion. The first 
chapter has been developed to give an overview of ethics 
and its importance in context of society and media. 
Further, it sheds light on different ethical theories such as 
teleology, deontology and virtue ethics. It also gives a brief 
introduction of applied ethics, media ethics and its 
history. At last, the chapter provides excerpts of codes of 
ethics adopted in India by All India Newspapers Editors 
Conference (AINEC), Advertising Standards Council of 
India (ASCI) and the Press Council of India. 
The second chapter deals with the issue of invasion 
of privacy. It starts with the varying definitions of privacy 
by eminent scholars, its historical perspective and its 
importance for human beings, institutions and 
governments. It describes four types of privacy (bodily 
privacy, psychological privacy, informational privacy and 
territorial privacy) with four kinds of invasion which 
developed in four torts - Intrusion, Public Disclosure of 
Private Facts, False Light and Appropriation. And then it 
thoroughly examines four cases of invasion of privacy 
namely 'Exposure of the Identity of AIDS Patient' in Asam, 
'Sting Operation' of defense deals by Tehelka.com, 
Telephone Taping' of Mr. Amar Singh by a private 
detective, and 'A Couple Shot in the Hotel' in Rajasthan in 
Kantian and Utilitarian perspectives respectively. 
The third chapter examines pornography in three 
perspectives -liberal, moral and feminist. It discusses the 
nature of pornography and its historical perspectives, and 
finds its root in ancient Indian literatures, paintings and 
arts. Under the heading moral perspective it discusses 
different harmful effects of pornography such as 
addiction, sexual arousal, erosion of values, 
desensitization, disinhibition, permissiveness etc. Liberal 
perspective, on the contrary, negates harmful effects of 
pornography and contends that all works and ideas, 
someway or other, have their own social importance, 
nothing is good and nothing is bad. All works, according 
to liberals, have, someway or other, artistic, aesthetic, 
literary, educational, political, social and scientific value 
and therefore they must be protected for learning, 
improving, educating people and for bringing political and 
social changes in the society. Further they advocate for 
right to freedom of speech and expression, and demand 
free flow of ideas in the market. 
Feminists find pornography to be degrading, 
humiliating and exploitative. As it exploits women and 
children in the name of literary, artistic, scientific, social 
and political value. Further, pornography erodes women's 
autonomy and privacy and maintains their inequality and 
subordination in all spheres of life. It degrades and 
humiliates women by portraying them as mere outlets for 
male sexual desires and fantasies, and hence it is 
altogether anti-women according to feminists. Finally, I 
analyzed pornography in Kantian as well as in Utilitarian 
perspective. 
In chapter four an attempt has been made to analyze 
positive and negative effects of television watching on 
children. Proponents of positive impacts of television 
watching forward their arguments that television 
stimulates imagination and creativity, widens knowledge. 
encourages multicultural tolerance, narrows social gaps 
and acts as a source of information, education and 
entertainment. Proponents of negative impacts perceive 
television as a time consuming activity or a wastage of 
time. They blame television to erode childhood, to promote 
imperialism, to hamper civilization of children, to 
substitute play, to make children lazy, to affect children's 
school achievements, to create addiction and finally to 
affect children's physical fitness. 
The fifth chapter discusses advertising and ethics. It 
gives a systematic understanding of the nature of 
advertising, its functions and its historical background. 
Then it moves on to examine arguments of liberals and 
conservatives respectively. Liberals defend the use of 
distortions, exaggerations, deceptions in advertising 
comparering it with arts and poetry. Conservatives, on the 
other hand, criticize advertising on the grounds that it 
stereotypes women, exploits children, promotes capitalist 
values, imperialism and consumer culture, and sales fake 
images and false assurances. However, the chapter 
concludes with Kantian and Utilitarian views of 
advertising. 
The sixth chapter presents a comprehensive 
understanding of censorship, its different methods and its 
different kinds such as preventive censorship, punitive 
censorship, state censorship, religious censorship and 
private censorship. 
Further it analyzes five cases of censorship in India 
such as Bharat Mata (a painting which led M.F. Husain to 
flee India and to live abroad), the Water (a film by Deepa 
Mehta banned in India), the Final Solution 
(a documentary film based on genocide of Gujarat in 
2001), Mee Nathuram Godse Boltoe (a play on Nathuram 
Godse and Mahatma Gandhi) and the Polyester Prince (a 
book by Hamish McDonald based on Dhirubhai Ambani 
and his company-Reliance) in Kantian and Utilitarian 
perspective respectively. 
The thesis ends with the conclusion. References and 
the bibliography have been appended. 
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CHAPTER 1 
Media and Ethics 
Introduction 
Ethics has been a matter of serious concern for philosophers, 
social reformers, academicians and concerned citizens of a society from 
the ancient days of Socrates to the present. It traces its root to the Latin 
'ethicus' and the Greek 'ethikos' meaning character or manners. It is a 
branch of philosophy in which we study about human actions, attitudes 
and behaviours as good or bad, or right or wrong. Ethics formulates 
ethical theories or principles under which individual human actions are 
evaluated as right or wrong. It is also called a moral philosophy. 
Ethics is fundamental to the survival of civilized society. It is the 
cornerstone of an advanced civilization. It provides moral cohesion for 
society's individual members and institutions. It serves as moral 
gatekeeper in identifying moral and immoral values and helps to resolve 
conflicting claims. It helps us distinguish right from wrong. It helps us 
define good and bad and to realize our vision of the good in our actions. 
It clarifies for society the competing values and principles inherent in 
emerging moral dilemmas. Furthermore, ethics works as check and 
)(• 1 (m t'^ ')^^ V^CeUu Ai f\ li^ n^^ vl/iy i^n./+i 
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balance on human conduct and behaviour. It provides tools (codes of 
conduct) for making difficult moral choices in both personal and 
professional lives. In addition, the knowledge of ethical principles and 
how they are derived can make difference in our social, personal and 
professional behaviour. Finally, it refmes our ability to make critical 
judgments and defend them on some rational basis. 
Ethical Theories 
a) Teleological ethical theory 
b) Deonlological ethical theory 
c) Virtue ethics 
Teleological Theory 
The word 'teleology' comes from the Greek 'telos' meaning 
'end', 'goal' or 'purpose' and 'logos' meaning 'logic' or 'reason'. Thus, 
teleology means thinking rationally about ends . 
Teleological theory has been defended by British philosophers 
Jeremy Bentham and J.S. Mill. It says that the basic or ultimate criterion 
or standard of what is morally right, wrong, obligatory etc. is the 
consequences that are brought into being. The final appeal, directly or 
indirectly, must be to the consequences produced, or rather to the 
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comparative balance of good over evil produced. Thus, an act is right if 
and only if it or the rule under which it falls produces, will probably 
produce, or is intended to produce at least as great a balance of good 
over evil as any available alternative; an act is wrong if and only if it 
docs not do so. An act ought to be done if and only if it or the rule under 
which it falls produces, will probably produce, or is intended to produce 
a greater balance of good over evil than any available alternative . 
However, it should be noticed that for teleologists, the moral 
quality or value of actions is dependent on the comparative nonmoral 
value of what they bring about or try to bring about. The drawback of 
the teleological theory is that it is very difficult to quantify the 
consequences of actions. Moreover, terms such as 'good', 'bad', 'right' 
and 'wrong' are perceived and interpreted differently by different 
persons. 
Deontological Theory 
'Jlie word 'deontology' is derived from the Greek word 'deon' 
meaning 'duty' or 'obligation'. Deontological theories focus on certain 
fundamental duties that we have as human being such as not committing 
murder or theft'. 
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Kant is the foremost protagonist of the deontological 
principle/standard of justification in modem Western European 
philosophy. According to deontologist the rightness of an action 
depends on whether it accords with a rule irrespective of its 
consequences. Acts are right or wrong in and of themselves because of 
the kinds of acts they are and not simply because of their ends or 
consequences. 
Actions cannot and need not to be justified on grounds of their 
alleged good or bad consequences for an individual or society. The 
rightness of an act is derived from some features of an action itself, and 
not with reference to its consequences. A moral action is right as a 
matter of principle. It is right or wrong in itself. No consequences can 
make an act as right or wrong . 
The consideration of consequences has no place and importance 
in the moral commitment of deontology. Moral commitments or 
imperatives are unconditional and unqualified. They are essentially 
innocent of consequences. 
Deontological theories are of two kinds rule deontology and act 
deontology. According to rule deontologists the morality of actions is 
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determined by moral rules. For example, it is wrong to lie as lying 
breaks the moral rule that prohibits lying. 
According to act deontologists the morality of acts cannot be 
determined by rules alone, for rules can have exceptions. If rules have 
exceptions, then the rightness or wrongness of each and every particular 
act must be intuited. According to act deontologists the basic judgments 
of obligation are all purely particular ones like "In this situation one 
should do so and so". Each case must be judged on its own merits, for 
no case is exactly like any other case^ 
Categorical Imperative 
Kant is of the view that we cannot derive ethical conclusions from 
metaphysical or theological knowledge of the good (which we lack) or 
from a claim that human happiness is the sole good (which we cannot 
establish). We lack the basis for a teleological or consequentialist 
account of ethical reasoning, which therefore cannot be simply a matter 
of means-ends reasoning towards some fixed and knowable good. 
Yet if reasoning about action, that is practical reasoning is not 
means-end reasoning, what can it be? Kant's alternative account 
proposes simply that reasons for action must be reasons for all. He 
insists that we can have reasons for recommending only those principles 
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of action which could be adopted by all concerned, whatever their 
particular desires, social identities, roles or relationships. 
Correspondingly, practical reasoning must reject any principles which 
cannot be principles for all concerned, which Kant characterizes as non-
universalizable principles. 
Kant gives this modal conception of practical reasoning some 
good names. He calls it the 'supreme principle of morality' and the 
'categorical imperative'. He formulates this fundamental principle of 
ethics in various ways. The first formulation most discussed in the 
philosophical literature runs 'act only on that maxim (principle) through 
which you can at the same time will that it becomes a universal law'. 
The second formulation that has had and still has the greatest 
cultural resonance requires us to treat others with impartial respect. It 
runs 'treat humanity... never simply as a means, but always as an end'^ '. 
The categorical imperative is a universal moral principle that is 
directed by reason. To call it categorical means that the law is not 
subject to contingencies or exceptions, and to call it an imperative 
means that we must obey the directive. A categorical imperative tells us 
to act in such a way that the maxim of our actions could be raised to a 
universal law. It means that one's actions should be able to be followed 
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up by everyone without resulting in any contradictions. For instance, 
Kant argued ttiat suicide is an immoral act because it cannot be 
universalized; moreover the integrity of moral life cannot be maintained, 
it means that a categorical imperative always directs us to act with 
ultimate respect for absolute value. According to second categorical 
imperative we should act in such a way that we never use ourselves or 
any other individual as a means to an end; rather, we must always 
respect each other person's dignity and worth''. 
Kant claims that categorical imperative can be used to justify the 
underlying principles of human duties. For example, we can show by 
reduction ad absurdum argument that promising falsely is not 
universalizable. Suppose that everyone were to adopt the principle of 
promising falsely: then there would be much false promising, trust 
would be destroyed and many would find that they could not get their 
false promises accepted, contrary to the hypothesis of universal adoption 
of the principle of false promising. A maxim of promising falsely is not 
universalizable, so the categorical imperative requires us to reject it. 
Parallel arguments can be used to show that principles such as those of 
coercing or doing violence are not universalizable, and so that it is a 
duty to reject these principles . 
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The third categorical imperative is "Kingdom of ends". It says to 
treat yourself and every other person as of equal intrinsic value; behave 
as a member of an ideal republic in which each citizen is a sovereign 
and a subject, in which each is a means and an end, in which each 
realizes his own good in promoting the good of others. The third 
formulation of categorical imperative demands that we recognize our 
own autonomy and that of others. Autonomy is based on the idea of self-
government, which means the freedom consciously to obey one's own 
reason. 
Virtue Ethics 
Virtue ethics is associated with Greek philosopher Aristotle who 
used the term 'virtue' to explain our moral obligations. 'Virtue' may be 
defined as any disposition of character or personality that an individual 
desires in him or others. In others, virtues are those dispositions of 
character, which an individual considers to be good. 
Virtue ethics is concerned with attaining these dispositions. The 
theory emphasizes character development rather than the articulation of 
abstract moral principles that guide actions . 
Virtue ethics is also called 'Golden Mean'. Aristotle advocated 
the Golden Mean. He believed that moderation in life, as well as in 
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eating habits best serves the individual. Moderation as applied to ethics 
means operating somewhere between two extremes. Moral virtue is 
appropriate location between two extremes'^'. Journalistic concept of 
fairness reflects this idea . 
Aristotle admits that virtue is not just a matter of the right amount, 
and that it is difficult to bring all virtues and vices into his scheme: 
'anger and pity... may be felt both too much and too little, and in both 
cases not well; but to feel them at the right times, with reference to the 
right people; with the right motive, and in the right way, is what is 
intermediate and best, and this is characteristic of virtue' . 
According to Aristotle, moral virtue is concerned with feelings 
and actions, of which there can be either too much, or too little, or the 
right amount — 'the mean'. Virtue is a matter of sticking to the mean 
between opposite vices: for example, generosity lies between stinginess 
and prodigality. There are no simple rules for deciding what the mean is 
— it is not an arithmetical average, but always 'relative to us'. We need 
practical wisdom to hit the mean ". 
Aristotle tells you to harmonize the rational and non-rational 
decision or desire or state. A virtue of character must be a 'mean' or 
'intermediate state'. Since it must achieve the appropriate cooperation 
9 
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between rational and non-rational desires; such a state is intermediate 
between complete indulgence of non-rational desires and complete 
suppression of them. 
Aristotle tells to harmonize non-rational desires with practical 
reason, fhe mean in which virtue lies must be determined by the sort of 
reason by which the prudent person would determine it. Virtue aims at 
what is best *. 
The Nocomachean Ethics was written to remind us not in order to 
know what is virtue, but in order to become good. One becomes good by 
becoming a good chooser or doer. This is not simply a matter of 
choosing or choosing right actions but of choosing or doing them in the 
right way. Aristotle says to harmonize two opposing desires. He says to 
harmonize two opposing desires. He says to harmonize desires and 
judgments. In the virtuous, desire and judgment agree. So their choices 
and actions will be free of the conflict and pain. Acquiring this position 
lies in mean popularly called the 'golden mean'. Choosing in this way is 
not easily done. It involves, for instance, feeling anger or extending 
generosity at the right time, toward the right people, in the right way, 
and for the right reasons ^ 
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Applied Ethics 
Applied ethics is sometimes called practical ethics. It gives 
special focus on practical issues and controversies. It therefore includes 
media ethics, bioethics, environmental ethics, business ethics etc. It is 
concerned with developing professional codes and responsibilities for 
the above mentioned professions and their workers. The issues discussed 
in applied ethics are invasion of privacy, confidentiality, truth-telling, 
conflicts of interest, abortion, euthanasia, treatment of animals and 
environment, insider trading etc. It examines the ethical dilemmas and 
challenges met with by professionals in their respective fields. However, 
the concern of applied ethics is to provide personal ethical perspecfive 
and guidelines for public policy'^. Any moral issue may be the subject 
of applied ethics. The study of applied ethics goes beyond the assertion 
of beliefs or opinions or citation of authorities and includes arguments 
for and against opposition positions. 
Applied ethics is usually contrasted with theorefical ethics. In 
theoretical ethics, philosophers often try to discover principles and rules; 
in applied ethics, writers very often apply the principles or rules 
advocated by one theory or another. Thus, in applied ethics, a writer 
may propose a utilitarian solution to a moral problem by applying the 
• y _ .w** ' *^ ' 
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principles of utilitarianism to it. Another writer may cite another theory. 
However, the solution to everyday practical problems often depends 
upon the kind of ethical theory applied to deal with the problems'^. 
Mass Media 
Media is the powerful social institution which bring changes 
within societies, subcultures, families and individuals. It plays important 
role in shaping opinions, beliefs and attitudes. It is primary source of 
information in modern democratic society. People of this fast moving 
post modern v/orld solely rely on the media for first hand information. It 
makes their judgment concerning home, family, education, institution 
and societies on the basis of information provided by the media. 
Furthermore media plays an important role in fashioning our tests 
and moral stands. It has the significant role in socialization of young 
generation. Moreover, media has been called as the fourth pillar of 
democracy. It is the nervous system and the backbone of democracy. It 
is media which helps democracy become 'of and 'by' the people. It 
facililaics democracy by making interaction between the governed and 
the governor. 
1 lowever, media is pervasive in our life. It has tremendous impact 
on our life, our government and our society as a whole. In view of the 
12 
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deep penetration in society and in our life, we must be vigilant and 
conscious of its negative impact. As saying goes everything has got its 
two sides - negative and positive. So this equally applies to media. No 
doubt it has positive contributions and positive impact on our society but 
its negative impact can also be not denied as people have raised their 
voices against media at several occasions. Apart from this media have 
got potential to be used for some negative activities such as propaganda, 
character assassination, invasion of privacy etc. And in view of the fact 
media has been used as an instrument for propaganda, character 
assassination and invasion of privacy at different times by different 
groups, political parties and countries. 
Seeing the other side of media's negative impact or potential to 
have negative impact, we must use this powerful instrument with great 
caution and control. 
In view of the caution taken to control media is not legal, rather 
moral or ethical. Media practitioners and media organizations 
themselves resolved to come out with 'codes of conduct' or 'canon of 
journalism' known as media ethics or journalism ethics as controlling 
measures. The codes of conduct or media ethics came into existence to 
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avoid the harm or danger supposed to be done by media personnel to an 
individual, a family, a group, a culture and to a country. 
Media Ethics 
Media ethics is basically a codification of some of the basic 
principles of ethics such as accuracy, objectivity, truth, honesty, 
fairness, impartiality, piracy etc. Media ethics is the branch of applied 
ethics, which uses the insight of meta-ethics and general principles or 
rules of normative ethics in solving its puzzling ethical or moral 
problems in their daily works of reporting and writing. Media ethics or 
journalism ethics are the moral principles, reflected in rules, written or 
unwritten, which prescribe how media personnel should work to avoid 
harming or causing pain and suffering or distressing others, e.g., when 
gathering information; when deciding what to publish; when responding 
to complaints about their work. 
Origin and Evolution 
The word ethics had started to appear in journalistic discussion by 
1850.1'hc first use of the word in the heading of an article criticizing the 
press appeared in 1889. The code of ethics for journalists was 
formulated in 1890. 
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There are three distinct periods in the evolution of media ethics, 
the 1890s, the 1920s and the 1980s to till date. 
The commercialization and increasing wok force of media in the 
1890s lead the professionalization of the journalism and helped them 
make the press of the US and the UK a powerful institutional force. 
However, justifying and legitimizing the power of media stimulated a 
discourse on journalistic standard of performance and professionalism. 
The introduction of journalism education in the university in the 
US in early 20'^  century revived the interest in ethics. In the 1920s, some 
books on journalism ethics were written. The ethics of journalism was 
considered to be the first book written by Nelson Crowford in 1924. He 
calls a news paper as a commodity and added public responsibility with 
its freedom of expression. 
In the mid 20^ '^  century journalist started loosing their interest in 
journalism ethics with the emphasis on scientific naturalism and with the 
introduction of objectivity, a presumed value free method to conduct 
journalistic practice. However, objectivity dominated journalistic 
thinking and practices. 
With the publication of UNESCO report, Many Voices, One 
World (Mac Bride Report), journalism ethics came full-blown on the 
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global level in 1980. Journalism schools started offering specific course 
on ethics. A survey of journalism schools in the 1980s indicated that 
almost two-thirds of journalism programs offered ethics courses in the 
US . Now almost all journalism schools have a paper of ethics or ethics 
course in journalism programs in the USA as well as in India. 
In India, the Press Council of India has been given responsibility 
to draft a code of conduct for newspapers, news agencies and journalists 
in accordance with high profession standards. However, several codes of 
conduct have been formulated from time to time, to guide and help 
journalists in their works. 
The All India Newspapers Editors Conference (AINEC) adopted 
a code of ethics in 1968. Parliamentary Code was formulated in 1976 
and Advertising Standards Council of India (ASCI) in 1985 adopted a 
Code of Self Regulations in 1985. The latest code is A Guide to 
Journalistic Ethics brought out by Press Council of India in 1995. 
Code of Ethiics adopted by AINEC 
1. Since the press creates public opinion, journalist should consider 
their calling as a trust and must guard and serve public interests. 
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2. Journalist should give due importance to fundamental, human and 
social rights and shall have fairness in news reports and 
comments. 
3. While dealing with tensions which are supposed to lead civil 
disorder journalists should observe restraint in their reports and 
comments. 
a) In reports and comments on communal riots, incidents etc., 
which are supposed to lead communal violence, journalists 
shall observe maximum restraint. Journalists should avoid 
identifying communities because it may lead to chain 
reactions. 
b) Journalists have to be highly cautious in dealing with 
movements and ideas which gives rise to regionalism at the 
cost of national unity. Journalists should try to promote 
national unity, pride in the country, its citizens, its 
achievements and its strength in diversity. 
c) The integrity of India and its citizens must be regarded 
sacrosanct, and beyond question. A great caution should be 
taken in reporting on ideas of fresh partition and 
sccessionism. Comments should be avoided which give 
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support to the proponents of such ideas and further their 
interests. 
4. Facts shall not be destroyed and deliberately omitted. False 
informa.tion shall not be published. Journalists should try to 
ensure that the informations disseminated are factually accurate. 
5. Journalists should assume responsibility for all information and 
comments published. If they disclaim responsibility, it will be 
explicitly stated. 
6. Professional secrecy must be preserved and confidence shall 
always be respected. 
7. Inaccurate report and comments on inaccurate reports shall be 
voluntarily rectified. It shall be obligatory to give fair publicity to 
a correction of contradiction when a report published is shown to 
be false or inaccurate in material particulars. 
8. Journalists are not allowed to use their status for non-journalistic 
purposes. 
9. Professional conduct of journalists shall not be influenced by their 
personal interests. 
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10.There is nothing so unworthy as the acceptance or demand of a 
bribe or inducement for the exercise by a journaHst of his power 
to give or deny publicity to news or comments. 
] 1.Freedom in the honest collection and publication of news and 
facts and the rights of their comments and criticism and principles 
which every journalist should always defend. 
12.Journalists shall be very conscious of their obligation to their 
fellows in the profession and shall not seek to deprive fellow-
journalists of their livelihood by unfair means. 
13. The carrying on of personal controversies in the press in which no 
public interest is involved shall be regarded as derogatory to the 
dignity of the profession. 
14.It is unprofessional to give currency to rumors or loose talk 
affecting the private life of individuals. Even verifiable news 
affecting the private life of individuals shall not be published 
unless the public interest as distinguished from public curiosity 
demands its publication. 
15. Matters which encourage vice and crime shall be restraint from 
publishing by the press'^. 
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Advertising Ethics 
Advertising Standards Council of India, an umbrella trade body of 
advertising agencies in India, enumerated a code of ethics in 1985. It 
seeks to ensure truthfulness, honesty of representations and claims made 
in ads and to safeguard against misleading advertisements. It also 
ensures that the general accepted standards of public decency are not 
violated by advertisements. Furthermore, it safeguards against the 
indiscriminate use of ads for the promotion of hazardous products" . 
However, the codes ethics for advertisement includes general 
rules of conduct, instructs to refrain from vulgarity and indecency and 
use of National Emblems. Some excerpts from the code of ethics for 
advertising are given below. 
1. Advertisement should be designed in such a manner that it should 
conform to the law as well as to moral, aesthetic and religious 
sentiments of the country. 
2. Advertisement supposed to bring contempt or disrepute should 
not be permitted. No advantage of the superstition or ignorance of 
the general public should be taken by advertisements. 
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3. Advertisements of talismans, charms and character reading from 
photographs or such other matter as will trade on the superstition 
of the general shall not be allowed. 
4. Advertisements should avoid distorting facts and misleading the 
general masses by means of implications and omissions. 
Advertisements should be truthful. For example, advertising 
mislead the public by false statements as to: 
a) the character of the merchandise i.e. its utility, materials, 
ingredients, origin, etc. 
b) the price of the merchandise, its value, its suitability or tenns 
of purchase. 
c) the services accompanying purchase, including delivery, 
exchange, return, upkeep etc. 
d) personal recommendations of the article or service. 
Testimonials which are fictions and/or fraudulent or the 
originals of which cannot be produced must not be used. 
Anyone using testimonials in advertisements is as 
responsible for the statements made in them as he would be 
if he had made them himself 
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e) the quality of the value of competing goods or the 
trustworthiness of statements made by others. 
5. Advertisement having exaggerated claim should not be permitted, 
since it may inevitably lead to disappointment in the minds of the 
general public. 
6. No method of advertisement aimed to create confusion in the mind of 
the public as between goods by one maker and another maker should 
be used as it is unfair. 
a) the imitation of the trademark or name of the 
competitor the packaging or labeling of goods; or 
b) the imitation of advertising devices, copy, layouts or 
slogans. 
7. Advertisement should win the good will of the general public 
on account of merits of goods or services advertised. Direct 
comparison with competing goods or firms and disparaging 
references are in no circumstances permitted. 
8. Advertisements of vulgar, indecent, suggestive, repulsive or 
offensive themes should be avoided. This also applies to such 
advertisements themselves are not objectionable as defined 
?7 
Media and Ethics 
above but which advertise objectionable books, photographs or 
other matter and hereby lead to their sale and circulation. 
9. Advertisements should not offer to refund money paid. 
10. No advertisement is permitted to use National Emblems, except 
the advertisement by Governments or Government agencies. 
Furthermore, the picture of Mahatma Gandhi, the President, the 
Vice-President and the Prime Minister of India is forbidden in 
such advertisements, trademarks, etc. except by previous 
permission. This rule does not apply to advertising of books, 
films or other items in which these personages form the chief 
subject' . 
Codes of Ethics formulated by the Press Council of India 
Press Council of India brought out a code of conduct named as A 
Guide to Journalistic Ethics in 1995. However, these codes of conduct 
are not statutory rules but general principles to help journalists to self-
regulate in their profession. 
Some of the important norms of journalistic ethics adopted in A 
Guide to Journalistic Ethics are given below. 
1- Accuracy and fairness: The fundamental objective of 
journalisiTi is to serve the people with news, views, comments 
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and Information on matters of public interest in a fair, accurate, 
unbiased, sober and decent manner. Publication of inaccurate, 
baseless, graceless, misleading or distorted material should be 
avoided. 
2- Caution against defamatory writing: Newspaper should not 
publish anything which is manifestly defamatory or libelous 
against any individual or organization unless after due care and 
checking, they have sufficient reason to believe that it is true and 
its publication will be for public good. 
3- Privacy: Intrusion or invasion of the privacy of individuals is 
not permissible unless out-weighed by genuine public interest. 
The private life even of a public figure is his own. Exposition or 
invasion of his personal privacy or private life is not permissible 
unless there is clear evidence that the wrong-doings in question 
have a reasonable nexus with the misuse of his public position or 
power and has an adverse impact on public interest. 
4- Victims of sex crimes—Caution against publication of names 
or pictures: While reporting crime involving rape, abduction or 
kidnap of women/females or sexual assault on children, or 
raising doubts and questions touching the chastity, personal 
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character and privacy of women, the names, photographs of the 
victims or other particulars leading to their identity should not be 
published. While such publication serves no legitimate public 
purpose, it may bring social opprobrium to the victims and social 
embarrassment to their relations, family, friends, community, 
religious order or the institution to which they belong. 
5- Paramount interests of state, society and rights of individuals 
not to be jeopardized: Newspapers should, as a matter of self-
regulation, exercise due restraint and caution in presenting any 
news, comment or information which is likely to jeopardize, 
endanger or harm the paramount interests of the state and 
society, or the rights of individuals with respect to which 
reasonable restrictions may be imposed by law on the right to 
freedom of speech and expression under clause (2) of Article 19 
of the Constitution of India. 
6- Covering communal disputes/clashes: News, views or-
comments relating to communal or religious disputes/clashes 
should be published after proper verification of facts and 
presented with due caution and restraint in a manner which is 
conducive to the creation of an atmosphere congenial to 
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communal harmony, amity and peach. Sensational, provocative 
and alarming headlines are to be avoided. Acts of communal 
violence of vandalism should be reported in a manner as it does 
not undermine the people's confidence in the law and order 
machinery of the State. Giving community-wise figures of the 
victims of communal riot, or writing about the incident in a style 
which is likely to inflame passions, aggravate the tension, or 
accentuate the strained relations between the communities/ 
religious groups concerned, or which has a potential to 
exacerbate the trouble, should be avoided. 
7- Headings must not be sensational: In general, and particularly, 
in the context of communal disputes or clashes, 
a) Provocative and sensational headlines should be avoided. 
b) Headings must reflect and justify the matter printed under 
them. 
c) Headings containing allegations made in statements should 
either identify the body or the source making it or at least 
carry quotations marks. 
8- Newspapers should avoid crass commercialism: While 
newspapers are entitled to ensure, improve or strengthen their 
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financia] viability by all legitimate means, they should not 
engage themselves through the print media, in crass 
commercialism or unseemly, cut-throat commercial competition 
with then rivals, for earning ever-more profits for their 
proprietors, in a manner which is repugnant to high professional 
standards and good taste, and tends to downgrade the primary 
role of the free Press as an essential institution of democracy to a 
secondary, subservient place . 
However, all these codes of ethics drafted so sometimes by 
government agencies and sometimes of media organizations themselves 
for journalist are not cast-iron statutory rules, but voluntary. There are 
no appointed agencies for its enforcement. Journalists are required to 
regulate themselves in the light of formed codes of ethics by media 
organization themselves. 
The codes of ethics have been enumerated to guide and help 
journalist in solving their puzzling ethical or moral problems in their 
daily profession of writing, reporting, commenting, editing etc. It guides 
journalist to the best way to perform in particular situation avoiding 
faults and mistakes. It provides them a framework for analyzing what is 
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good or bad, right or wrong in any arising situation and for justifying 
their actions. 
I'he codes of ethics require media personnel to work in 
accordance with prescribed norms; otherwise there is high potential in 
media to destroy the life of an individual, to create communal violence 
in society, to disintegrate country etc. However, if cautions were not 
taken in the profession of journalism then even minor mistake can bring 
a big loss to an individual or a family or a nation as a whole. Seeing this 
implicit power of mass media a code of ethics is emphasized. 
Furthermore, in modem times business angle has got priority in media 
profession. News has become business, a competitive business. 
Sometimes, this profit making exercise results in hasty, biased, 
ambiguous and sensational reporting. Therefore, it requires quite an 
effort on the part of media practitioners to work in accordance with the 
prescribed ethical norms of the profession. 
In addition, there are sizable areas of activity which remain out of 
domain of law and therefore must be governed by a professional code of 
ethics. Furthermore, journalists in order to carry their message 
effectively and to maintain the credibility of their newspaper, magazine 
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or channel, they have to disseminate news and views in accordance with 
established ethical norms of media and prevalent tradition of the society. 
Issues in Media Ethics 
Deviation of media practitioners from accepted ethical norms and 
existing traditions of the society have invited ire of the critics, protests 
and attacks on media organizations by general public, and gave rise to 
many other issues of debate and discussion. The issues of invasion of 
privacy, censorship, pornography, media violence, confidentiality, 
objectivity, television and children, advertising, propaganda, etc are all 
outcome of violations of established codes of ethics of media and 
prevalent traditions of the society in someway or other. 
However, I have discussed and debated the above listed issues 
consecutively in utilitarian and Kantian perspective. In Chapter 2,1 have 
discussed privacy and analyzed some cases from both perspectives. In 
Chapter 3, I have debated pornography from moral, liberal and feminist 
perspeclivc. In Chapter 4, I have forwarded two sides of views 
concerning effects of television on vulnerable population such as 
children. In Chapter 5,1 have debated whether the advertising is ethical 
or not and in Chapter 6, I have analyzed some cases of censorship in 
utilitarian and Kantian perspective. 
CHAPTER 2 
Privacy: An Ethical Dimension 
Introduction 
Privacy, according to Oxford English Dictionary, is 'the state or 
condition of being alone, undisturbed, or free from public attention, as a 
matter of choice or right; freedom from interference or intrusion'.' The 
word privacy bears its origin to the Latin 'privatus' meaning 'withdrawn 
from public life'. 
Definition of privacy varies widely according to context and 
culture. Different legal systems emphasize different aspects, and 
customs related to privacy differ from culture to culture, from social 
system to social system, from place to place and from situation to 
situation. And this is quite evident with varying definitions of privacy. 
According to Alan F. Westin 'Privacy is the claim of individuals, 
groups, or institutions to determine for themselves when, how and to 
what extent information about them is communicated to others.' For 
Anita Allen 'Personal privacy is a condiUon of inaccessibility of the 
person, his or her mental states, or information about the person to the 
senses or surveillance devices of others.' 
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For Charles Fried privacy is 'the control we have over 
information about ourselves.' Sisela Bok defines privacy as 'the 
condition of being protected from unwanted access by others—either 
physical access, personal information or attention. Claims to privacy are 
claims to control access'. Edward Bluestein opines that privacy is an 
interest of human personality. It protects the inviolate personality, the 
individual's independence, dignity and integrity.'' The most famous 
definition of privacy given by Judge Thomas Cooley is "the right to be 
left alone".^ However, none of the above definitions can be claimed as 
single commonly accepted definition of privacy. 
Historical Perspective 
rhe concept of privacy does not find its root in ancient history. 
Anthropologists tell us that our modem idea about privacy were absent 
from ancient and primitive societies. The origin of the word private in 
classical antiquity suggests that it was not a term of endearment, because 
citizens were expected to be involved in public affairs. To refer to 
someone as a private person was to disparage that individual's sense of 
citizenship.^ In the classical world, the private was associated with 
withdrawn from the public sphere and hence with deprivation, while the 
public area was defined by posifive values and was the social space 
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which embraced freedom. The private had largely negative 
connotations. 
The process of industrialization has reversed this moral 
evaluation, and now public domain is often regarded as artificial and 
constraining in contrast to the freedom of the private domain like home. 
Now in contemporary society the notion of private is typically 
m l 
associated with privilege as in private property or private club. 
The idea of privacy as political virtue came with the rise of 
capitalism, the consolidation of the state, and with the gradual 
emergence of liberal democracy. The bourgeois revolution of the late 
eighteenth century and specially their doctrine of individual rights 
contributed enormously to the process, whereby privacy became central 
lo the language of political discourse. The idea was strongly taken up by 
liberalism in its attempt to defend individual from extensive state power 
and what they called the tyranny of these majority, to the extent that 
privacy came to fonn one of the central planks of the liberal ideology. 
As liberalism gradually won the battle for the idea of democracy, 
wrenching democracy away from the socialist and communist 
connotations it once had, the part of the reading it imposed was that 
'democracy' implied privacy for individuals. And this liberal 
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understanding of privacy has become almost the common sense of 
political discourse and has specially been entrenched into the legal, 
political and ideological systems of Western liberal democracy.*^ 
Importance of Privacy 
Privacy has been identified by contemporary philosophers as key 
aspects of human dignity. It has been judged as more basic than any of 
the rights enumerated in the U.S. Bill of Rights.^ It protects our inviolate 
personality and human dignity. Privacy plays a key role in structuring 
the possibilities of diverse social relationships and in making possible 
the deepest kind of love individuals can share. It is a psychological 
necessity for the development of personality. Various intimate and 
important relationship such as friendship, marriage, love etc. are 
logically dependent on institution of privacy. Privacy is not merely a 
good technique for furthering these fundamental relations; rather 
without privacy they are simply inconceivable. These fundamental 
values such as love, respect, friendship, and trust require a context of 
privacy for their existence. Thus privacy is a necessary context and 
atmosphere for relations without which we would hardly be human. 
We need privacy for maintaining the public roles of individuals, 
SO that it could not conflict with others. To be a moral being 
necessitates the existence of certain areas of life that are inherently 
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private. Thus to be a moral human being we need privacy. We cannot 
live a complete life without privacy.'" Privacy is central to the 
development of individuality, because it provides people the condition 
under which they can differentiate themselves from others.'"* 
Privacy promotes liberty, moral and intellectual integrity, 
important relationships and ideals of free society. It provides people 
with the emotional and intellectual space to review unpopular ideas and 
deliberate upon them without the pressure of social sanctions. Privacy 
alleviates some of the tension between individual standards and social 
norms by leading to the non- enforcement of some of these standards. It 
provides a context image in which such behavior goes unchallenged.'^ 
Privacy saves people from psychological conflict that is generated by 
unremitting observation. It insulates the individual from social pressures 
to compliance and generally reduces the need to act in ways that are 
likely to gain approval of others."" 
Privacy can protect us from scorn and ridicule by others. In a 
society in which there is still intolerance of some human tragedies, 
lifestyles and unorthodox behaviors, so no one wants to be put to shame. 
Only Alcoholics, homosexuals and AIDS victims, for example, know 
only too well the risk of exposing their lives to public scrutiny, it 
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produces a mechanism by which we can control our reputation."'' It 
provides an opportunity for self expression and self evaluation. 
Politically speaking, privacy in liberal society is valued and 
needed for the sake of individual liberty and autonomy. That is for the 
sake of both freedom from intervention on the part of state or other 
persons, and freedom to develop a life plan. It gives freedom to each 
individual to fulfill himself and to lead a life that is rewarding. 
We value privacy for people in liberal democratic societies 
because without the protection of privacy it is not possible to make a 
sense of the idea of individual freedom and autonomy that is basic and 
central idea to democracies. 
The deprivation of privacy is the deprivation of identities -the 
sense of not being recognized as an individual, however, humble. 
Privacy is like a security blanket around which saves us from prurient 
and powerful strangers who always want to see us naked and 
defenseless. 
Types of Privacy 
There are four types of privacy protecting four areas of personal 
life. 
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Bodily Privacy 
It demands a free space in which a body can move, flmction and 
exist away from physical intrusion like bodily contact, touching and 
close proximity of other people. It also demands freedom from 
observations and intrusion of cameras and eyes. 
Psychological Privacy 
In psychological privacy, a person demands the protection of 
his/her feelings, thoughts, whishes and desires from eavesdropping, 
intrusion and other forms of psychological invasion. 
Informational Privacy 
It demands protection for personal informations which are held in 
public or private organizations. It prevents third parties from seeking the 
disclosure of such informations. Such informations are details of bank 
accounts, tax return, credit status, social security records, employment 
record, medical record etc.'^ 
Territorial Privacy 
It prevents people from intruding into domestic and other 
environments such as work place, or public space. It includes searches, 
video surveillance and ID checks." 
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Threat to Privacy 
Threat to privacy began with the transformation of society into 
urban units. This process went hand in hand with the industrial 
revolution. The industrial revolution had resulted in crowded cities with 
the little space and privacy. With the growing influence of complexities 
of society and increasing centralization of economic activities, the 
private world of an individual was suddenly threatened by powerful 
social agencies; the surveillance of individual by hospitals, schools, 
factories and the increasing documentation of individuals by 
bureaucracy." 
Scientific invention and technological development greatly 
increased the possibilities of observing the activity of individuals and 
groups, of disturbing their equanimity or internal balance, and of 
influencing and controlling their behavior. The 1960s and the 1970s 
increased the threat to privacy with the advent of information 
technology.^' Newly created computer system, internet, mobile phone 
and sophisticated remote-controlled eavesdropping and photographic 
equipments are constantly posing threat to individual privacy. All 
these surveillance potential equipments increased the possibilities of 
invading privacy and created widespread out cry in the society and as a 
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result imported demand for some effective social-control mechanism to 
protect privacy. 
However, privacy entered the legal perspective in 1903, when the 
state of New York passed statues that made it a misdemeanor and tort to 
use someone's name or picture for trade purpose without prior 
consent."^ 
Legal Perspective 
There was no explicit and sustained legal discussion of right to 
privacy until the article by Warren and Brandeis published in Harvard 
Law Review in 1890. They proposed a legal recognition for the right to 
be left alone, and monetary damages for citizens who had suffered from 
the prying eyes of media. However, the courts or the legislatures of most 
of the states in the US recognized some legal protection for the right to 
privacy. Consequently, right to privacy developed into four distinct torts 
in the U.S. Jurisprudence system. 
William Pressor, the dean of the University of California Law 
School at Barkley, argued that there are actually four distinct kinds of 
invasion of four different interests of a plaintiff. Thus he categorized the 
invasion of privacy into four. And those four categories that distinguish 
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the variety of invasions fall under the following discussion of Pressor's 
four types of tort. 
Types of Invasion of Privacy 
Intrusion 
There are three principle ways of intruding into a person's privacy 
— trespassing, eavesdropping and wiretapping. If a person 
intentionally intrudes on solitude or seclusion of another without 
consent and in such a manner that would be offensive to reasonable 
person would be called a case of intrusion. 
Anybody be it media or journalist can be held liable for intrusion 
if he or she enters a private house or place uninvited or even at the 
invitation of law enforcement authorities. He or she may be sued for 
intrusion.' A case of intrusion occurs even without physically entering 
into someone's property. For example tapping telephones, using 
electronic eavesdropping devices, looking into a bedroom by binoculars, 
using powerful telephoto lens to take pictures of people inside their 
home etc. are cases of intrusion without physically entering someone's 
property.' 
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Public Disclosure of Private Facts 
A public disclosure tort occurs when media gives publicity to a 
private facts of embarrassing nature. This tort is concerned with the 
publication of truthful but private embarrassing information about an 
identifiable person. 
Anyone who claims to this kind of invasion of privacy has to prove that: 
a) A private matter has got publicity. 
b) The matter must be offensive to a reasonable person. 
c) There is no public interest involved in the matter. 
d) The matter must be of private nature. 
False Light 
A false light invasion of privacy occurs when the publicity is 
given to non-defamatory false matter. It is different from libel in the 
sense that libel involves defamatory false matter. However, it is very 
similar to the libel as the falsity is the key element of both. A libel suit 
redresses injury to a person's reputation, whereas a false light suit 
protects person's interest in being let alone.^ ^ The case of false light 
occurs when media reports a false matter or distortions of the matter 
which leave an erroneous impression about someone. In addition, a case 
of false light will arise when there is mismatch of stories and pictures. 
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Appropriation 
A case of appropriation occurs when a person uses another 
person's name, pictures or Ukeness without his or her permission usually 
for commercial purpose. The tort of appropriation basically protects 
individual's personality, name and pictures from exploitation. This kind 
of cases mostly happen in advertisement.'^ ^ 
However, any person's name or likeness in a news story is not 
considered a case of appropriation even it may benefit newspaper 
someway or other. 
Ethical Dimension 
Here, I am dealing with some cases of invasion of privacy to find 
out their ethical dimensions. These cases would be dealt from Kantian 
and utilitarian perspectives. 
CASE - 1 
Exposure of the Identity of AIDS Patients 
A couple suffering from AIDS was living peacefully in Nampur, 
Upper Assam. Somehow the local media came to know about the 
decease of the couple and reported it. While reporting the disease, the 
media identified the couple with names and pictures. Consequently it 
brought them humiliation, shame and embarrassment and their lives 
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became hell. Furthermore, their four years old the HIV positive boy was 
thrown out from the private school after the school authorities came to 
know about the fact. The couple was forced to flee from Nampur to hide 
their identities and for the future of their innocent boy. Moreover, this is 
also the fact that the condition, after exposition, in Nampur was not so 
conducive to live in. The couple fled to Guhati and tried their best to get 
their innocent boy admitted in a school, but to no avail. They knocked 
the doors of almost all private schools in the city for one year, but with 
no result. 
Analysis 
The abovementioned case would be considered as invasion of 
privacy under general perception because AIDS patients are not 
supposed to be identified with names and pictures considering intolerant 
nature of the society. However, I would put up the arguments of media 
in justification of reporting the disease of the couple and their names and 
pictures and then I will discuss the case in the light of Kantian and 
Utilitarian perspectives. 
Media in order to justify its action can claim to have public 
interest in this story by advancing several arguments. First of all media 
can argue that AIDS is dreaded disease which needs to be controlled to 
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save the general public. It must be checked from spreading. And the best 
proved method to control the disease is to create awareness of the 
disease among general masses by reporting it. 
Here, the media claims to have done the job in public interest by 
reporting the discovery of the disease in that particular locality to warn 
the general masses. In addition, it also claims to have given a wake up 
call to the government machinery to control the spread of the dreaded 
disease. Thus, it can claim to have done the job in public interest by 
reporting the disease to the public and the government. As to the 
identifying of the couple with names and pictures, media forwards the 
following arguments. 
Media's business is to disseminate news and not to suppress it. 
Names and facts are news. It adds credibility, it rounds out a story, it 
gives a viewer or a reader information he or she needs to understand 
issues, and to make up his or her own mind about what is going on, and 
to pass informed judgments. Therefore, media's prejudice is always 
towards telling a viewer or a reader all germane facts that it knows. 
The other argument which media forwards concerning naming or 
identifying victims is that if media does not name or identify victims, it 
is the part of a conspiracy of silence. And that silence is bad for viewers 
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and readers. It reinforces the idea that somehow there is something 
shameful about being AIDS victim or patient. One role of media is to 
inform, and one way of information is to destroy misconceptions, 
incorrect impressions, and stereotypes. 
However, as a counterpoint to the first argument advanced by 
media, it may be argued that the disease of the couple is not newsworthy 
and does not have any public interest in it. Because, the disease of the 
couple is not going to harm public health and public morality. They are 
married couple and have their child and are not supposed to fall in illicit 
practice particularly in conservative and monogamous Indian society. 
Furthermore, AIDS is not contagious disease which would spread by 
touching, kissing, drinking water in the same glass and eating together. 
Therefore, public need not to be panicked about the disease. 
Moreover, the disease has become common knowledge of the 
public because of wide publicity already given to the awareness program 
of AIDS by WHO, Indian Government and different NGOs throughout 
India. Hence, it does not seem logical to create awareness by reporting 
the case of the couple. Furthermore, reporting the disease of particular 
person with his or her name and picture is not a proper way to create 
awareness about the disease. 
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To counter the arguments forwarded by the media to expose 
names and identities, one can argue that the exposure of the name and 
identities of the couple are in contradiction of concealment theory of 
media itself The concealment theory of media says that sometimes 
media fudges truth to protect parties from humiliation, embarrassment 
and potential loss and danger. That is why names of rape victims and 
AIDS patients are kept concealed to save them from any forthcoming 
potential risk and danger involved in revealing their identities. However, 
the couple deserves to be not identified under the concealment theory. 
Because there is risk involved in reporting the disease. Furthermore, 
Indian society still is not tolerant of the disease, there is strong 
possibility of outcaste by the local people residing with the couple. 
Kantian Perspective 
A Kantian in this case would follow a rule that can be universally 
applied. The universal principle of Kant demands to do only those 
actions which can be universalized or universally practiced, or which 
have potential to become universal moral law. Here in this case, the acts 
of media personnel of exposing the AIDS patients does not seem to be 
universalizabie or universally practiced, or have potential to become 
universal moral law. Therefore, the action of the media of violating 
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privacy of the couple stands against the first categorical imperative of 
Kant. 
The second principle of Kantian ethics has also been violated by 
media practitioners in this case. The second categorical imperative 
demands that every individual should be treated as an end and never as a 
means. Furthermore, it requires to respect the dignity of others. Media 
practitioners, on the contrary, treated the couple as a means for some 
other ends — be it for creating awareness or warning people and did not 
respect the dignity of the couple. Hence, it stands against the second 
categorical imperative. 
If we minutely analyze the case then we find that the motive of 
the journalists were not pure or good. As this is the common knowledge 
among journalists that victims of rape and AIDS are not identified and 
exposed considering harms involved in exposing. On the contrary, 
journalists exposed and identified the couple despite having the 
knowledge, which proved their impure motive in dealing with the case. 
Utilitarian Perspective 
Utilitarians, on the other hand, may argue that the exposure of 
AIDS patient in this case by media is justifiable on the basis of 
utilitarianism because ultimately it will generate awareness about the 
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disease and eventually the people may go away from the habits and 
practices of those acts which are responsible for the disease. However, 
we have to evaluate over all happiness expected by the exposure of the 
patient, 'fhe journalists could have evaluated the comparative merit of 
exposing and not exposing the patient. It is not at all clear from the 
above case that exposing the identity of the patient may have helped in 
maximizing happiness. Furthermore, if the exposure of AIDS patients 
really have potential to maximize happiness then all AIDS patients 
(which numbers in millions in India alone) in India as well as 
throughout the world must be exposed to maximize happiness for 
maximum number. But this is not the case, that is why it has been 
prohibited to expose names of rape and AIDS victims. However, it is 
clear that the case has no potential to maximize happiness and therefore 
this case of invasion of privacy by media would not be justified by 
utilitarians. 
Going through aforementioned arguments and counter arguments 
I came to conclude that the first argument of public interest given by 
media does not sound good as there is no public interest involved in the 
case and the couple does not pose any threat to the society they live in. 
In addition, the concealment theory of media itself strictly prohibits to 
expose the name and picture of a person suffering from the disease like 
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AIDS and hence stands in contradiction with the action done by the 
media. Furthermore, the media's argument of creating awareness also 
does seem to be strong as no identifiable person is identified with name 
and picture in real sense. However, arguments forwarded by media are 
weak and do not support to invade the privacy of the couple. Finally, 
analysis of the case in Kantian as well as in utilitarian perspecfive does 
not give reasons to invade the privacy of the couple. 
CASE- 2 
Sting Operation 
Tehclka, a website, conducted a sting operation for exposing 
corruption in Indian defense deals. Two reporters of Tehelka. Com 
posing as arms dealers of a non-existent company West-End 
International tried to sell non-existent fourth generation thermal 
imagers, and by doing so they gained shockingly easy access to Indian 
military establishment. The purpose of the investigation was to show 
how bribery and inducement have become instrumental in the process of 
striking defense deal. To emphasize the point, Tehelka secretly tapped 
conversation with defense officers, arms agents and politicians. It paid 
bribery to Bangaru Laxman, the then President of Bhartiya Janta Party, 
and to J ay a Jaitly, a politician of Samta Party, and photographed them 
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accepting a wad of notes. Bangara Laxman's and Jaya Jailtly's political 
career were tarnished and the then defence minister (George Fernardes) 
had to resign, because Jaya Jaitly was caught accepting bribery in his 
house. 
Analysis 
Sting operation is a covert operation in which an investigator (be 
it the state or a vigilante group) uses a decoy to trap wrong doer into 
leaving proof of his offence. 
In defence of the sting operation, Tehelka puts up public interest 
to be the argument or reason behind the operation. Tehelka argues that 
public interest was involved in the operation as public security and 
public money were at stake. In fact, Indian Military establishment is 
considered to be honest and taken in high esteem. As it protects people, 
their sovereignty and their country. Therefore, any kind of bribery or 
corruption found in this department would pose grave threat to safety 
and security of a country and its citizens. Hence, it would be self 
imposed duly of every law abiding citizen to inform the government and 
the public about any hidden danger in form of bribery or corruption (or 
in any other form) involved in any department. 
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However, Tarun Tejpal and his team claimed to have done this act 
of informing to the government and the public about the danger 
involved in hidian defence department through sting operation. Thus, 
they conducted this sting operation in public interest and saved the 
country and its citizens from upcoming danger. 
Kantian Perspective 
rhis case of sting operation would not get approval from Kantian 
ethics. As it is in violation of the first categorical imperative of 
universalization. The act of sting operation is not universalizable as it 
uses foul means like fake identity, bribery, lies etc to conduct the 
operation. Kant would never allow to universalize an action which is 
carried out by foul means to bring some positive consequences. 
Furthermore, here the intention involved in the operation is to bring 
some positive consequences which are not the goal of Kantian ethics. 
The second categorical imperative of treating human being as an 
end is also violated by sting operation. In course of operation, 
undercovers do not treat suspects as an end. Rather, suspects are simply 
treated as means. Suspects are subjected to the greed of sex, money, 
power etc. to give out ample proofs of their involvement in crime and 
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corruption. Furthermore, undercover journalists use themselves as 
means to expose suspects involved in crime and corruption. 
However, Kantians would not justify sting operation to be carried 
out even if it is done with right motive and intended to bring positive 
consequences. 
Utilitarian Perspective 
Utilitarians would have opposite views in comparison of Kantians 
concerning sting operation. The utilitarian principle of maximum 
happiness for maximum number is compatible with the operation. Sting 
operation, as said above, is conducted to unearth corruption and crime. It 
exposes individuals involved in doing harm to public property, public 
health, public money, public morality and law and order of a society. 
And by doing so, it saves public property and public money, stops crime 
and corruption, saves a society from experiencing the problem of law 
and order. However, all these intended actions of a sting operation are 
meant to save public and their property, law and order of a society and 
consequently meant to bring happiness to public. Thus, the sting 
operation brings happiness to general masses and stands justified as it 
complies with the principle of utility. 
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My view concerning sting operation is that it should be carried 
out to expose crime and corruption if it is not possible to unearth them 
otherwise. However, maximum care should be taken to not misuse the 
operation to fix someone or to set out revenge. 
CASE - 3 
A Couple Shot in the Hotel 
A young engineer working for a private firm was holidaying with 
his wife in Jaipur (Rajasthan). They stayed in the hotel where they were 
surreptitiously shot by spy camera hidden somewhere in the bathroom. 
The clip was later sold to a foreign website. After a few days, a friend of 
the engineer called him up to inform that he had seen his (engineer's) 
wife on the foreign website. At first instance, the engineer refused to 
believe it and thought that the video clip could be carrying morphed 
pictures. But soon after seeing the video clip, the engineer realized that 
the images are true and genuine and somebody had short them in the 
hotel.'" 
Analysis 
As per the reports of the newspapers, the couple is neither 
suspected nor involved in any crime or corruption. Hence, there seems 
to be no any valid reason and justification for surrepfitiously shoofing 
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the couple in the bathroom of the hotel except making money by selHng 
the video to pom the website. Thus, it seems difficult to defend this case 
and find valid justification for it. However, I would try to discuss the 
case in Kantian as well as in utilitarian perspective. 
Kantian Perspective 
In view of the first categorical imperative of Kant the case of the 
couple seems to be unjustified. Because the practice of shooting an 
innocent and unsuspected person naked and surreptitiously and then 
selling the shot video to porn the website for earning money cannot be 
universally practiced and cannot become universal moral rule. 
Furthermore, in the abovementioned practice, negative values such as 
lying, cheating, misusing, deceiving, etc. are involved, which are strictly 
prohibited by Kantian ethics. Anyhow, the abovementioned practice is 
not universalizable and hence stands unjustified according to Kanfians. 
In view of the second categorical imperative the couple has 
perfectly been treated as a means to earn money, that is against the 
maxim. Therefore, the case stands unjustified as the maxim does not 
allow to treat any person as a means. Furthermore, the agents 
themselves would not choose to be shot surreptifiously, therefore he 
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should not choose this action for others as well. Hence here again, the 
case is not justified by the third categorical imperative of Kant. 
Taking into account the Kantian principle of the motive of the 
moral agent, we fmd here in this case that the privacy of the couple has 
been invaded deliberately and with utter impure motive of earning 
money by selling the video clip of their private moment to the foreign 
website. The impure motive is very evident with the fact that the agent 
shot the couple surreptitiously and soon sold the video clip to the 
foreign website. However, actions done with impure motive stands 
unjustified according to Kantian ethics. 
Finally, the case does not comply with any categorical imperative 
of Kant and hence stands unjustified. 
Utilitarian Perspective 
In view of utilitarian principle of maximum happiness for 
maximum number the case does seem to be the reason to maximize 
happiness or pleasure for maximum number. Because it is only small 
section of society that takes pleasure from pornographic film. On the 
contrary, the major section of a society disapproves taking pleasure from 
pornographic film. Hence the act of agents does not seem to be 
compatible with utilitarian principle and stands unjustified. In addition 
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to the incompatibility of tlie case to maximize happiness, J.S. Mill 
would outright reject the kind of pleasure the video is meant to produce 
(i.e. sensual and lower pleasure). My view concerning the case is that 
agents are altogether wrong and unjustified in invading the privacy of 
the couple. y^ •^^ '^ ••^ '^ ^ '^l'* /^'dTV. 
CASE - 4 
Telephone Taping %, " " ^ " ^ ^ ^ ^ 
Amar Singh a political legend of Samajwadi Party was on 
national news nearly for one month. His conversations with a number of 
people were tapped by a private detective. He was informed of the 
regular tapping of his phone calls by a Reliance infocom employee. He 
made complaints to the police station and a few arrests were made. One 
faceless taper, Bhupender, was arrested. This was followed by the arrest 
of Dr. Anurag. Bhupender who operated the parallel telephones line and 
tapped Amar Singh's phone was paid a hefty sum of money in return of 
U • - 4 2 
his service. 
Analysis 
According to Indian Laws telephone of a person is tapped when 
he or she is suspected to be involved in a crime or corruption. And a 
documentary permission from the concerned authority is a must to tap a 
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phone line of a suspected person. Here in this case Amar Singh is 
neither suspected nor any documentary permission has been issued from 
the concerned authority to tape his telephone. On the contrary, a 
documentary permission was faked and his phone was continuously 
tapped untif exposed by Reliance Infocom employee. Furthermore, the 
person who tapped the phone of Amar Singh was paid bribery. 
However, all the above facts make it clear that Amar Singh's 
phone had been tapped with some ulterior motives. It might be to fix his 
political career or to take revenge. Anyhow, this case is a gross invasion 
of privacy and lacks justification. 
Kantian Perspective 
According to the first categorical imperative the practice of 
surreptitiously tapping a phone line cannot be universalized, universally 
practiced and become universal moral law. Furthermore, forgery of 
document is also involved in this case, hence the case stands unjustified 
in view of the first categorical imperative of Kant. 
The second categorical imperative would also not justify the 
acfion of the agent as Amar Singh has been used as a means by the 
sponsors who paid bribery to the detective and wanted to make their 
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own benefits. However, the case stands unjustified in view of the 
second categorical imperative as well. 
In view of Kantian principle of motive, we find that the phone has 
been taped with some wrong motives. Because the law of the land 
(India) strictly prohibits to tap a phone line of a person until and unless 
that person is suspected and a documentaiy permission has been issued 
from the concerned authority. Furthermore, the wrong motive is explicit 
with the making of a fake documentary permission and bribery paid to 
the detective for tapping Amar Singh's phone. However, with the above 
mentioned fact it becomes clear that his phone has been tapped with 
ulterior motive that is to fix his political career which amounts to the 
gross invasion of privacy. Therefore, the case will not get any support 
from Kantian ethics. 
Furthermore, agents would not choose this act to be done to 
themselves. As no one likes to make other listen one's talks. Hence the 
action of the detective does not get support from the third categorical 
imperative as well and stands unjustified. However, the over all analysis 
of the case in Kantian perspective proved it unjustified. 
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Utilitarian Perspective 
Utilitarians too, on the other hand, would not justify the case of 
invasion of privacy of Amar Singh. As it does not seem to be the reason 
to maximize happiness for maximum number. Amar Singh's case has no 
public interest. Because public has no any concern with what Amar 
Singh talks with his wife,, family members and friends on telephone. In 
other words, Amar Singh's talks with family and friends are not going to 
affect general public as he is not terrorist who is supposed to harm the 
safety and security of the nation. However, the case of invasion of 
privacy of Amar Singh does not comply with utilitarian maxim of 
greatest happiness for greatest number. Therefore, it stands unjustified 
according to utilitarians. 
Conclusion 
Privacy is needed for individuals, groups, family, community, 
institutions, government etc. But the need is not absolute, rather it must 
be balanced with individuals' need to disclose information and with 
society's need to conduct surveillance. 
Privacy is neither a self sufficient state nor an end in itself It is 
simply an instrument for achieving individual and group goals and self-
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realization. Privacy as such is only part of individuals' complex and 
shifting systems of social needs. 
No individual can claim for absolute or too much privacy as there 
is equally powerful desire to participate in society. Thus each individual 
needs to communicate with others, to disclose information about 
himself, and to find companionship. Having the two desires (desire for 
privacy and desire to participate in society) simultaneously each 
individual makes a constant adjustment of these two desires with respect 
to his culture, status and personal situation. However, he always 
attempts to establish a balance that serves his general social aim as well 
as his individual social needs. Either too much privacy or to little can 
create imbalances that seriously jeopardize individual well-being. As 
against the need of privacy for individual, there is equally essential need 
of surveillance by society or government to safeguard against antisocial 
conduct. Society or government needs to invade privacy on reasonable 
grounds just to maintain peace, law and order, rules, norms etc. 
established and enforced by a society. A government can invade privacy 
of an individual, group or institution to protects its sovereignty and 
integrity. It can invade privacy to stop crime, hazards to national 
security, public heath, public morality etc. However, every society 
establishes machinery for penetrating the privacy of individuals or 
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groups to protect rights, and to enforce norms, rules, law and order in a 
society. 
Finally, we cannot claim absolute position like deontologists who 
claim privacy as absolute right, and human personality as essentially 
inviolate. Somehow we can take utilitarian position. 
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CHAPTER 3 
Pornography and Media 
Introduction 
Pornography is the representation of sexually explicit and erotic 
behavior in books, magazines, statues, paintings, films (motion 
pictures), pictures etc. that is intended primarily for the purpose of 
inducing sexual arousal in the viewers or readers. The word 
pornography comes from the Greek porni means 'prostitute' and 
grapheirt means 'to write' and hence defined as any work of art or 
literature depicting the life of prostitutes. 
However, pornography has been the subject of significant 
disagreement and indeed the exact definition of what constitutes 
pornography is itself a matter of considerable debate. The reason lies in 
the great difficulty of defining something which may be obscene or 
pornographic to one person but a work of art to another. Something 
worthless to me may be of some value to my friends. What is depressing 
and disgusting for some people is entertainment for others. Thus, it 
becomes very difficult to decide what pornography is and what is not 
and we are left with definitional quagmire of pornography. As a result. 
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pornography as a contentious issue remains unresolved and always 
incites protest, debate and discussion. 
Historical Perspective 
Pornography, in primitive age, is very much evident with 
paintings on cave walls, clay and stone engravings. India has a very old 
history of eroticism. The ancient Indian literatures, paintings and 
medieval sculptures of the genre point to the prevalence of pornography 
in ancient Indian society. Pornography, sensuality and eroticism are part 
of Indian heritage and this claim is truly testified by ancient and extant 
literatures and works of arts. For instance. Holy Scriptures such as the 
Vedas and the Puranas contain numerous erotic passages. The 
Atharvaveda has several hymns containing references to coitus and the 
organs of procreation. The Rig-Veda X, 86-6 bears out very clear 
reference to lusty uttermgs of Indrani and Indra.' The Puranas too 
record a number of passages relating to carnal knowledge. For instance, 
the Shiva Purana extols the virtues of divine genitalia. The Linga 
Purana has more forthright reference to lovemaking. The great epic 
Mahabharata uninhibitedly narrates the story of its own author Veda 
Vyas (an illegitimate son of Prashar), that how he got born of Satyavati 
(a maiden) when the great rishi Prashar had carnal knowledge with her. 
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In addition, India has got a fbll-fledged manual on erotology i.e. 
Kamasutra written by Vatsyayana in about third or fourth century A.D. 
The Kamasutra guiltlessly describes clinic candor details of coition.^ 
However, erotic expression of lovemaking didn't remain confined to 
only scriptures and literatures. Rather, it got expression in ancient 
paintings and medieval sculptures as well. For example, the erotic 
sculptures at facades and interiors of Hindu temples of Khajuraho, 
Konark, Bhubhneshwar etc. In all these temple-sculptures, erotic themes 
and their vivid pictures of unnatural modes of sex and the startling poses 
{asanas) of men and women, performing varied acts of physical love, 
have been shown. Nor is this a feature of only of medieval temples, 
there are Bacchanalian scenes in the Ajanta caves which are 
predominantly of Buddhist inspiration. In Nagarjunakonda, a most 
remarkable centre of Buddhist architecture and sculpture, there are many 
panels depicting maithuna scenes.'' Thus, all aforementioned examples 
of erotic literatures and arts justifiably tesfify the existence of 
widespread pornography in ancient Indian culture. 
In western culture too, we fmd very clear historical evidences of 
pornography. The Greeks took a liberal and uninhibited view of sex and 
nudity. Eroticism was not looked upon as something tainted with guilt, 
something to be avoided and shunned. Extra-marital affairs and bastardy 
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were never considered as something shameful or handicap. No stigma 
was attached to a young unmarried mother in Homeric times, nor was 
the bastardy as an outcast. Outside every home in Athens, the capital of 
Greece, there stood phallic symbol, 'Herm', which was a square stone 
pillar crowned with a bearded head of Herms and an erect Phallus 
protruding in front. The young girls of the family would clean and dust 
the llerm every morning without any sense of shame. Statues of nude 
men and women were publicly displayed. Homer's Iliad and Odyssey 
originally contained highly salacious passages, which were deleted by 
Christian moralists. 
The Romans too discussed erotic themes frankly. In the Golden 
Ass of Apulius there is a candid expression of conjugation of a woman 
with an ass. In Rome, nude human body in painting or sculptures was 
found in all public places. The wall paintings and mosaic figures 
discovered in Pompeii, the vivid depiction of sexual intercourse on 
vases and Greek plates are the evidence of pornography. Roman poet 
Ovid's Ars Amatoria (Art of Love), a classic written pornography, is a 
treatise on the art of seduction and sensual arousal. 
However, the invention of printing in western world led to the 
rebirth of ambitious written pornographic works. These frequently 
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contained elements of humor and romance and were written to entertain 
as well as to arouse. In the 18th century Europe, there appeared the first 
modern works that were both devoid of literary value and designed 
solely to arouse sexual excitement. A classic of this period was the 
widely read Fanny Hill; Memoirs of a Woman of Pleasure (1749) by 
Q 
John Cleland. But pornography, even after the invention of printing 
press, was not available to all class of people but only to social and 
political elite who were wealthy and educated gentlemen — who were 
apparently considered capable of withstanding its harmful effects. 
Pornography was so restricted to general people due in part to the 
scarcity and expensive books and rampant illiteracy. The law too 
reflected little concern with pornography when the circulation of 
pornography was so restricted to the general people. But the advances in 
printing, the development of pornography, and the expansion of 
educational opportunities to all class of people made sexually explicit 
material more widely available to a more diverse audience, and the 
attitude began to change. By the early part of the nineteenth century, 
however, the alarms had sounded. As sexually explicitly materials 
previously available only to the social elite became more widely 
circulated, private groups such as the Society for the Suppression of 
Vice pressed for legislation. The English Parliament responded with the 
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Vagrancy Act of 1824, which estabhshed criminal penalties for the 
publication of indecent pictures, and Lord Campbell's Act of 1857, 
which gave magistrates authority to issue warrants for the seizure and 
destruction of obscene materials. In addition, criminal prosecution for 
obscene libel became more common particularly since English Law at 
the time permitted private persons such as members of the Society for 
the Suppression of Vice to initiate criminal proceedings. 
Moral Perspective 
Moralists are of the view that pornography is immoral. It is the 
record of abuse of vulnerable women and innocent children. It deals 
with deviant sexual practices and advocates adultery, rape, incest etc 
which impinge on traditional morality."^ It upholds barbaric inequality 
and hampers the cultivation of the civilized virtue of reciprocity. It has 
tendency to deprave or corrupt its readers and viewers by inciting 
lascivious thoughts or arousing lustful desire. It is the household of all 
immoral, illegal, illegitimate, illicit and violent activities. A heavy 
emphasis on sexual gratification and permissiveness encourages 
behavior that undermines other moral beliefs about women and 
sexuality and ultimately leads to the decay of family and other 
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traditional social structures." It lacks redeeming social importance; it 
invades a person's privacy. 
It creates permissive society that is in a way not good for society 
as a whole. It has become systematic practice of exploitation and 
subordination based on sex, which differentially harms women. " 
Pornography produces attitude of bigotry and contempt, fosters acts of 
aggression and harms women's opportunity for equality and rights of all 
kinds. ' 
Furthermore, it has following harmful effects on individual in 
general, women and children in particular, and on society or community 
as a whole. 
Arousal 
Pornography by virtue of its nature causes sexual arousal in non-
rational way and strengthens preexisting desires to rape, incest and 
abuse women.''' Sexual arousal in a way is not good for sex-offender, 
force oriented men and adolescents, because these people are more 
likely to be aroused soon and commit sexual crimes in a society. 
Pornography increases sexual arousal, and after viewing it one is 
more motivated to engage in sexual behavior. It has been found that men 
exposed to a steady diet of rape and sexual violence reported a higher 
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likelihood of committing rape themselves, compared to a control group 
that experienced no exposure. This is rightly supported by the Attorney 
General's Commission on pornography which states that substantial 
exposure to sexually violent materials bears a causal relationship to 
antisocial acts of sexual violence. ^ 
Residual arousal from sexual violence has been found to intensify 
subsequent asocial feelings and destructive actions. A number of studies 
have shown that prolonged use of sexual materials is capable of 
facilitating aggression. The Hedonic theory says that pleasure seekers 
tend to escalate arousal which makes them respond more and more 
strongly to any stimulation which ultimately results in aggression 
against the nearest available females. 
Addiction 
Pornography for certain people is addictive and progressive. Like 
the addiction to drugs, alcohol, or food, those who are hooked on sex 
become obsessed by their need.'^ It fills their world, night and day. 
Solomen's opponent-process theory of addiction proposed that any 
behavioral excess could lead to dependence on that particular excessive 
behavior (addiction) to feel normal. And too often, their families are 
destroyed in the process.'^ The serious danger associated with 
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habituation tO' media sex and violence comes from the fact the human 
will not resign to the naturally decreasing stimulation from the same 
stimuli. They will seek increasingly sexual and violent sources of 
stimulation (entertainments), which will drive up sexuality and violence 
in media content. 
Attitudes and Values 
Apart from arousal pornography may affect people's attitudes and 
values. Pornography affects people's attitude and values in two ways (1) 
it erodes previously acquired attitude and values from family, society, 
culture, tradition, peer groups etc. and (2) instills new permissive 
attitudes and values. 
Sex is most important and private part of human life. It needs very 
serious treatment. On the contrary, pornography encourages people not 
to take sexual issues as seriously as they should. Rather, it co-modifies 
sex and shows it as plaything. This approach of pornography is very 
dangerous for society as whole. Sex is inherently private and becomes 
less meaningful, perhaps ever less enjoyable, if it becomes more public. 
A number of researches have shown effects on sexual attitudes and 
values after exposure to sexually explicit materials. After seeing slides 
and movies of beautiful female nudes engaged in sexual activity, men in 
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one study rated their own partners as being less physically endowed 
although they reported undiminished sexual satisfaction with their 
partners. In another study, men reported that they loved their own 
partners less after seeing sexual videos of highly attractive models. 
Such effects are not limited to only man, rather both men and 
women who watched pornographic films on weekly basis later reported 
less satisfaction with love, physical appearance, sexual curiosity and 
sexual perfornnance of their real life partners. They also saw sex without 
emotional involvement and being relatively more important than the 
control group did. They showed greater acceptance of premarital and 
extramarital sex and a lower evaluation of marriage and monogamy. 
They also reported less desire to have children and greater acceptance of 
9/) 
male dominance and female submission. 
Desensitization 
Repeated exposure to violent pornography may lead to 
desensitization toward violence against woman in general and rape in 
particular. The desensitization hypothesis argues that repeated exposure 
to media-sex and violence causes a reduction in emotional 
responsiveness and increase callousness. This notion has widely been 
touted to explain, for example, why onlookers fail to come to the aid of 
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nagging victims and not even make an anonymous phone call to the 
police from the privacy of their homes. 
Regular consumers of sexually violent media content become 
desensitized to such media stimuli and more importantly to similar real-
life stimuli. With increasing exposure to sexual materials, people are 
gradually showing less interest in sex and resorting to sexual stimulant 
medicines. 
Disinhibition 
According to disinhibition theory watching, reading, or listening 
to sexual and violent media may serve to weaken previously learned 
social sanctions against using violence that usually restrain aggressive 
7 1 
behavior." For example, watching a pornographic video with oral sex or 
bondage may weaken the prior inhibitions of the viewer against 
engaging in such behavior. Watching a rape scene where a woman is 
portrayed as enjoying the assault may disinhibit the constraint against 
the secret urge of some men to commit such a crime. Furthermore, the 
weakened inhibition resulting from watching sexually explicit and 
violent media enables people to justify using violence in real life. 
The desensitization and disinhibition manages tw'isi between 
entertainment and real life violent behavior. Scripts of violent behaviors 
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depicted by the media in realistic settings can easily be enacted in real 
life by audience members who believe such scripts to have potential for 
pleasure as suggested by scripts which omit negative effects and 
overemphasized positive effects of violent actions. As per hedonic 
perspective, the intense pleasure temporarily tilts the hedonic balance in 
the viewer's consciousness. The danger is perceived as insignificant and 
the fear is minimized. However, disinhibition is emotion - caused 
misjudgment."" 
Children 
Pornography seeks exploitation of women and children. It 
impinges on the welfare of children and people's own concepts of 
normal family life. At an age when elementary school children should 
be reading Tom Sawyer and viewing traditional entertainment in the 
sprit of Walt Disney, they are learning perverted facts which neither 
their minds nor bodies are equipped to handle, on the contrary. It is my 
belief, accordingly, that the behavior of entire generation of teenagers is 
being adversely affected by the current emphasis on premarital sexuality 
and general eroticism seen late night on television, in the movies, and in 
the other sources of pornography. 
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Moralists are concerned that adults and children may adopt 
behavioral patterns and attitudes that are based at least in part on media 
portrayals. The 1999 shooting at Columbia High School in Littleton, 
Colorado, reinforced the belief of many critics that constant repetition of 
graphic violence and sex in all forms of media sends the wrong 
message, especially, to young viewers about the world around them. The 
scenes grab viewers' attention but rarely show the consequences 
associated with violence and indiscriminate sexual acts. 
Scholars believe that watching a few indiscriminate sex acts on 
television will cause a teenager to be sexually active, and a multiplicity 
of such shows help to shape a child's view of normative behavior. 
Adolescents who are exposed to media-sex are more likely to 
accept stereotypical sex roles and believe that the unusual sexual 
behavior presented on talks shows is realistic. One recent national 
survey actually found that 40% of teenagers said they have learned ideas 
about how to talk with their boyfriends and girlfriends about sex directly 
from media portrayals. 
Given that the media are filled with sexual talk, behavior, 
innuendoes and a lot of inaccurate information, how do children and 
adolescents interpret such content? Children often believe that what they 
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watch on TV is real. Therefore, they would believe that premarital sex, 
extra marital sex, rape and prostitution are all more common than they 
really are. 
Regular exposure to sexually explicit materials on TV might alter 
teenager's self-perceptions as well. They might be less satisfied with 
their own sex lives or would have higher expectations from their 
prospective partners. ^ 
The incidence of unwed pregnancy and abortion has increased 
since 1970 as a side effect of pornography. Teens are merely doing what 
they have been taught, that they should get into sexual intimacy early 
and often. Moreover, to the large degree, pornography has done this to 
them. 
Permissive Society 
Pornography creates permissive society, which is in a way not 
good for society as a whole. According to moral conservatives, 
pornography depicts sexuality as if it were completely divorced from 
what they see as its essential surrounding context of love, commitment, 
and procreation. As a result, they argue, it is not illogical to assume that 
pornography also has the effect of denigrating these values in the wider 
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community, thereby undermining traditional family arrangements and 
encouraging promiscuity. 
Pornography emphasizes on sexual gratification and 
permissiveness which undermines the beliefs about women and 
sexuality and leads to the destruction of family and other traditional 
social values. Just to prove the effect of pornography in creating 
permissive society moralists cite the example of advertisers notion that 
exposure to certain symbols and fictional experiences will influence 
buying behavior. It is reasonable to suppose that an increasing flow of 
violent pornography will influence other social behavior. For example, 
effect of viewing pornography may have relationship with sex crimes. In 
careful review of such studies, it can be argued that there is in fact a 
correlation of availability of pornography and certain sex crimes. Most 
western nations have experienced a large increase both in the 
availability of pornography and the rise in reported rapes since the 
1960s.-*^  
Finally, pornography is a source of significant harm to the 
institution of the family and to society. Can any thing which devastates 
vulnerable little children, as we have seen, be considered innocuous to 
the parents who produced them? Raising healthy children is the primary 
75 
Pornosraplty and Media 
occupation of families, and anything that invades the childhoods and 
twists the minds of boys and girls must be seen as abhorrent to the 
mothers and fathers who gave them birth. Furthermore, what is at stake 
here is the future of the family itself. We are sexual creature, and the 
physical attraction between males and females provides the basis for 
every dimension of marriage and parenthood. Thus, anything that 
interjects itself into that relationship must be embraced with great 
caution. Until we know that pornography is not addictive and 
progressive, until we are certain that the passion of fantasy does not 
destroy the passion of reality, until we are sure that obsessive use of 
obscene materials will not lead to perversions and conflict between 
husbands and wives, then we dare not adorn them with the crown of 
responsibility. 
Liberal Perspective 
Libertarians see the morality of pornography as a matter for 
individual conscience. They recognize and believe that the existence of 
sound moral standards is of vital importance to individuals and to 
society. Nevertheless, to be effective and meaningful these standards 
must be based upon deep personal commitment flowing from values 
instilled in home, in education and religious training, and through 
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individual resolutions of personal confrontations ;^ \yithi ,hpman 
experience. il'"^ / / « U S.i^\ 
Moreover, the realm of private morality and^pQrality is not the // 
/ > ' 
business of law or government. Government should not pass-aay^^lrSral 
legislation to suppress private and individual indulgence, which does no 
harm to others in the name of traditional moral standard. Since, the 
regulation of moral choice can deprive the individual of the 
responsibility for personal decision, which is essential to the formation 
of genuine moral standards. And such regulation would also tend to 
establish an official moral orthodoxy. Morality of older day should not 
remain legitimate aim of government with social import outweighing 
growing claims of individual freedom. It does not sound to be good 
reason to outvi^ eigh the freedom of speech and expression in the name of 
morality. You cannot suppress any idea on the ground that it is immoral 
or corrupts morals. And those who wish to restrict pornography in the 
name of morality are trying to impose their own morality on others, and 
in the process advocate a violation of the fundamental rights of freedom 
of speech and expression. 
The fundamental right of freedom of speech and expression holds 
very serious concern for any democratic countries. In almost every 
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democratic country, constitution guarantees the right of freedom of 
speech and expression to promote democratic ideals and values. It 
includes right to write, right to read, right to speak, and right to watch 
what one desires. Pornography falls under this right and deserves for full 
protection under the law of the land. Hence, censoring or regulating 
pornography is in the violation of the fandamental rights of freedom of 
speech and expression. 
Outcry against pornography is principally for sexual theme 
depicted in it. Moralists and conservatives find it immoral and 
offending. However, for liberals all ideas have their own social 
importance, nothing is bad and nothing is good. Should all serious 
works of art and science which deal with so-called adult themes be 
banned? All works, according to liberals, have, someway or other, 
artistic, aesthetic, literary, educational, political, social and scientific 
value and must be protected for learning, improving, educating people 
and for bringing political and social changes in the society. Justice Black 
said that the first amendment in American consfitution was adopted in 
urging the court to recognize that sex is like any other aspect of life and 
is so much a part of society that its discussion should not be made a 
29 
crnne. 
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However, regulation of obscenity & pornography limits freedom. 
Since it brings pleasure to many so their legal restriction in a liberal 
society cannot be advocated unless a plausible case can be made that 
lack of restriction does substantial harm to potential majority interest. If 
we suppress obscenity at the cost of minority's rights of liberty then it is 
not a government. Moreover, this is unfair and not right. 
The suppression of obscenity is the deprivation of liberty or 
property of a person who indulge in it. A state should not suppress 
obscenity to preserve some traditional or prevailing view of private 
morality. A living conservative tradition must be a changing one, or else 
we will fail to preserve social integration, community identity, and 
cherished values. If the rights to freedom of speech cannot protect 
unpopular or controversial forms of expression such as pornography, 
liberals argue, it becomes useless. Because popular and non-
controversial forms of expression hardly need protection. 
We violate the autonomy of adults when we censor speech 
because we regard them as so impressionable or feebleminded that they 
can be easily persuaded to act wrongly. By censoring pornography the 
government treat us as an immature, children, irrational, and do not trust 
our intelligence. Ronald Dworkin says "Morally responsible people 
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insist on making up their own minds about what is good or bad in life or 
in politics, or what is true and false in matters of justice or faith. So, 
government insults its citizens and denies their moral responsibility 
when it decrees that they can not be trusted to hear opinions that might 
persuade them to dangerous or offensive convictions." Liberals reject 
persuasive principle (argument for banning pornography) and preferred 
Kantian injunction to respect one's own and others' autonomy. We 
need to develop greater faith in ourselves, in our institutions, and in the 
judgment of our citizens. Do you think that exposure to erotic material 
through media somehow will negate all values that have been taught in 
home, family, school, church, or through peer relationships? Are the 
values of our society built on such a weak, questionable foundation that 
they can easily be broken by media's portrayal of pornography? 
Pornography may promote sexual arousal but this does not mean 
that it leads to deviant and socially condemnable practices. Rather 
sexually explicit material allows open expression of sexual urges and 
thus decreases the rate of sex crimes. Pornography may be beneficial for 
sexually dysfunction people. The catharsis argument says that 
consuming pornography relieves sexual urges, with the magazine or 
video acting (perhaps in conjunction with masturbation) as a sort of 
imperfect substitute for the real behavior. Sexual depictions trigger 
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fantasies but these fantasies are not acted out and thus no one is hurt. 
They may even be socially beneficial through liberating a person's 
excessive prudishness. A pornographic book is an instrument for 
procuring a sexual catharsis, but it rarely promotes the desire to achieve 
this through a social mode, an act of erotic congress. It can enhance 
sexual fantasy for individuals and couples, give information and ideas 
about sexual practices and techniques and provide safe sex in the era of 
HIV and AIDS. It provides a sense of community as well as practical 
safer sex information and a passionate affirmation of marginalized 
sexualities in homophobic culture. 
There is nothing inherently wrong with learning about sexuality 
from a sexually explicit publication. It serves as a sex education in 
another way. Pornography, as sex education, not only teaches certain 
mechanism of sex but also teaches attitudes about gender, sexuality, 
pleasure and resistance - an education that is reflected and reinforced in 
more mainstream representation of sex and sexuality. It might be 
beneficial to society as a vicarious outlet or escape valve. An 
individual needs information about sex in order to understand himself, 
to place his new experiences in proper context and to cope with his new 
feelings. The basic institutions of marriage and family are built in our 
society primarily on sexual attraction, love and sexual expression. These 
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institutions can function successfully only to the extent that they have a 
healthy base. Thus, the very foundation of our society rest upon healthy 
sexual attitudes grounded in appropriate and accurate sexual 
information. Sexual information is so important and so necessary that if 
people cannot obtain it openly and directly from legitimate sources and 
through accurate and legitimate channels, they will seek it through some 
other means (whatever channels and sources are available). And 
clandestine sources may not only be inaccurate but may also be distorted 
and provide a warped context. 
However, the attitudes and orientations towards sex produced by 
the open communication of appropriate sex information from reliable 
sources and through legitimate channels will be normal and healthy and 
will provide a solid foundation for the basic institutions of our society. 
According to liberals, censoring pornography amounts to 
infringement of right to private sphere of life that guarantees the 
development of individuality, human dignity etc. Liberals are of the 
view that right to privacy is one of the fundamental rights therefore 
privacy of people must be ensured by the authority and government 
should not intrude into one's privacy.' He noted that Government 
should not have the business of telling a man, sitting alone in his house. 
82 
Pornography and Media 
what books he may read or what films he may watch. We should not 
give the power to our government to control our mind and to dictate us 
what we should read and what we should not. Public has right to receive 
information and ideas through whatever sources they like without 
government's intrusion into privacy. 
As against the hypothesis that pornography gives rise to sex 
crimes, liberals ask if pornography causes sex crimes then there should 
be a surge in rates of sex crimes once pornography became freely 
available. The hypothesis was proved wrong with experiment in 
Denmark where virtually all legal control on pornography was 
abandoned in the mid 1960s, and sexually explicit materials had been 
freely available for several years. The data collected in the period 1958 
to 1969 shows that there was a reduction in sex crimes reported to 
Copenhagen police. There was 48% decline in rape, a 69% decline in 
exhibitionism, a 77% decline in peeping, and a 78%) decline in 
homosexual offences. Thus, the data proved that freeing pornography 
from legal controls does not give rise to sex crime."^ ^ 
Liberals reject harm principle (the view that the only good reason 
to prevent harm is to ban pornography) on the ground that there are 
types of harm such as harm to which a person consents, the prevention 
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of which does not justify the call to ban pornography. Even if expected 
good of banning pornography exceeds expected harm, liberals would not 
support banning it. They say they have an interest in acquiring true 
beliefs and avoiding false ones. This should be left to readers to decide 
what is vulgar, harmful and absurd. Furthermore, this also should be 
reader's or viewer's decisions whether they want to put themselves to 
harmful story." 
Liberals contend the view of moralists who claim that 
pornography endorses sexual objectification and denigration of women. 
They say that the objectification and denigration of women is not only 
confined to sexually explicit media. Abusers consume a variety of other 
media or literary texts as well and not only those which we have 
recognized as pornography. Read any true crime anthology and you are 
a likely to find obsessive Bible-readers among the anthologized sexual 
murderers as you are to find pornography consumers. The eroticization 
of power in the Bible is not an issue, but the sexual murder / Bible 
reading connection surely highlights the difficulty of identifying 
individual representation as causative in a culture steeped in violence. It 
also, of course, raises questions about effective and appropriate 
mechanism for the regulation of texts - would we seriously consider 
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banning the Bible because a serial sex killer took inspiration from its 
37 
pages. 
Feminist Perspective 
Feminists are of the view that pornography is anti-women in 
ideological sense. It exploits women and children in the name of 
literature, artistic, scientific and political value. It erodes women's 
autonomy and privacy and maintains their inequality and subordination 
^ -50 
in all spheres of life. Pornography has become multibillion-dollar 
industry based on the buying and selling of women and children 
internationally as sexual commodities. Women and children are used as 
objects and depicted in situations that are humiliating, demeaning and 
subjugating. For instance, they are shown as tied up, mutilated, 
penetrated by objects or animals, urinated upon, covered in blood or 
kneeling submissively in the act of fellatio. In making of pornography, 
women and children are co-modified and coerced to bear pain, 
discomfort, physical injuries and humiliation in posing and performing 
of pornography. 
Pornography degrades and humiliates women by portraying them 
as mere outlets for maJe sexual desires and fantasies. It promotes a 
climate in which an ideology of rape is not only tolerated but also 
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promoted when women are shown as sexual commodities that enjoy 
pain or humiliation and being aroused by the assault or rape. This 
portrayal of women as being turned on by rape is not only distasteful 
deviation from reality but also a potential danger one as sexual violence 
is arousing to sex offenders, force-oriented man and sometimes even to 
normal young men especially if the woman is portrayed as being 
aroused by the assault. This kind of portrayal also produces and 
strengthens in male consumers desires to rape, incest and abuse women, 
and the end result is an increased number of sexual assaults in society. 
Pornography teaches, encourages and maintains sexual 
domination of women by men, which is in violation of the principle of 
equality and autonomy. Research on men's use of pornography shows 
that some men recognize and enjoy the sense of power over women they 
get from these texts and, indeed, acknowledge that pornography 
promotes sexual selfishness in man. It promotes insensitivity towards 
victims of sexual violence and contributes to man's sexual callousness 
toward women. 
Pornography causes misogynistic beliefs and endorses violence 
against women. It does condone misogynism in general and sexual 
violence in particular. The abuse and degradation of women in 
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pornography is real rather than simulated and inflicted on unwilling 
models or actresses afraid to report their victimization because of their 
vulnerability to further harm. For adult survivors pornography can 
reinforce the messages about sex learned from their abusers and further 
alienate the survivor from her/his own body and desires. Survivors have 
described how their rapists used pornographic videos, magazines and 
texts to pressure and force them into performing specific sexual acts" . 
Pornography performs speech act with illocutionary force of 
subordinating and the prelocutionary force of reinforcing women's 
subordinate socio-political status. 
Exposure to pornography also means acceptance of violence 
against women and contribute to men's acceptance of rape myth. 
Feminist scholars such as Catharine Mackinnon and Andrea Dworkin 
argue that pornography is inherently degrading to women because it 
treats them as sex objects who exist for the pleasure of men. According 
to these feminists pornography is a form of rape because in viewing the 
pornographic image the male viewer seizes and possesses all women in 
his mind and, thereafter, carries that perception of ownership into his 
daily life. It non-rationally causes what is to be harmless immorality of 
lusting for someone who is not one's spouse. It produces new or 
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reinforces preexisting desires, or urges to harm women through a 
process akin to operant conditioning. 
Pornography brings emotional trauma, social stigma and make it 
difficult for women/children involved to live in a society. It exposes 
women/children involved to the risk of sexually transmitted diseases and 
HIV infection. Finally, it creates permissive society, facilitate the entry 
of helpless women and gives rise to sex industry. 
Kantian Perspective 
Kantians would not justify the depiction or promotion of 
pornography in media. Pornography has been perceived as negative 
value. It cannot be universalized or universally practiced or can become 
universal moral law. Thus it does not comply to the first categorical 
imperative of Kant and hence stands unjustified. The second categorical 
imperative would also not support pornography on the ground that in 
making of pornography women and girls are used as a means, which is 
strictly prohibited by the maxim. Third categorical imperative of Kant 
also seems to be against pornography as pornographic film makers 
themselves would not like to be shot nude or naked. Then how they will 
choose to shoot others nude or naked. However, pornography in no way 
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gets any support from Kantian ethics and remains unjustified according 
to Kantians. 
Utilitarian Perspective 
Utilitarians would also not support pornography as they are 
concerned to maximize happiness for maximum number. Pornography 
does not seem to be the reason to maximize happiness because the 
persons who really enjoy pornography are less in number than the 
persons who feel offended or disappointed by pornography. However, it 
seems to maximize unhappiness rather than increasing happiness and 
hence stands unjustified in utihtarian perspective as well. 
Conclusion 
My understanding of pornography is that we should asses the 
work alleged to be pornographic before allowing or banning it. In fact, 
there are several works which have artistic, aesthetic, political, literary, 
medical and educational value. Therefore, the work alleged to be 
pornographic must be assessed to have one of the abovementioned 
values. If the work alleged to be pornographic has one of the 
aforementioned values, and is not sensual and titillating in any sense, 
then it should be allowed and ensured protection. And if the work 
alleged to be pornography has no any value and is utterly sensual and 
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titillating, meant only for sexual arousal and not for benefiting society 
positively, then it should be censored or banned so that it could not 
affect a society negatively. 
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CHAPTER 4 
Television and Children 
Introduction 
Is television harmful? Is it promoting imperialism? Does it shape 
attitudes and opinions? Does it shape cultural values? Is it addictive? 
Does it promote popular culture? Does it promote consumerism? And 
finally does it shape our life. These and many more concerns about 
television have come up with its deep penetration into our life. Parents 
and educators have expressed their concerns that television is harmful 
particularly to our vulnerable population such as children. Recent 
studies in both the USA as well as Europe suggest that children spend 
significantly more time watching television than any other leisure 
activity; they prefer to turn television as their default medium, when 
bored or lonely. Moreover, television is still a central medium in 
children's lives. Children are most vulnerable population understood to 
be influenced and easily persuaded as they are naive and inexperienced. 
However, these concerns have become global issue and have been 
researched and debated widely by social scientists, psychologists, 
journalists and philosophers. Researches on television and children have 
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concluded thcit television contents have both positive and negative 
effects. Those who believe the hypothesis (television is harmful or it has 
negative impact) advance their side of arguments based on researches 
and data collected from the society. And those too who don't agree with 
the hypothesis forward their side of equally strong arguments based also 
on researches and data collected from the society. 
Negative Impact 
Proponents of negative impacts of television have great anxiety 
about the ability of television to numb the senses, to develop 
indifference to the pain of others, to encourage destructive behaviours, 
to lead to a deterioration of moral values, to suppress local cultures, and 
to contribute to social estrangement. They consider television as a 
demon. However, they advance the following negative impacts of 
television on children and society. 
TV erodes childhood 
Proponents of negative impact of television are of the view that 
disappearance of childhood, or at least the shortening of this period, is 
suggested to be a process stimulated by television's central role in 
children's lives. However, media especially television gradually erodes 
the childhood of children. Through television children are exposed to 
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the world of adults that was largely concealed from them in earlier 
modern times for the purpose of protecting them from sensitive domains 
of life, for which they were perceived to be too immature to handle: 
death and disasters, physical and mental sicknesses, sexual intimacy, 
and the like. However, all these realities have been exposed to them on 
the television screen: sexual acts, blown up bodies, atrocities, and 
hunger - all have become accessible to children with the push of a 
button. Moreover, television and its contents deprive children of a naive 
childhood and the gradual process necessary for healthy mental 
development. The children after being exposed to television mature 
earlier than their age, which would have bad consequences for their 
future life. However, the disappearance of childhood is a threat not only 
to children and the construction of childhood as a period of life, but also 
to human society as a whole. 
TV promotes imperialism 
People raise their voice against television that their children, after 
watching cable TV, have began to copy the western way of life 
particularly with regard to dress and have developed taste for western 
music and dance. Children have been enchanted by western way of life 
and don't show any appreciation for Indian cultural ethos. However, the 
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concern is the dominance of one country's national culture by another's 
especially by that of the USA (Coca Cola Colonialism). Television is a 
cultural product, most programs inevitably portray and reflect the 
culture in and for which they are made. American Programs, 
specifically, appeal to people as they are made to highest production 
standards in the world and hence are often blamed for promoting 
American imperialism. 
Children all over the world have started singing similar pop tunes, 
wearing similar cloths and drinking the same soft drinks. Now they are 
living in shared culture whose cultural values are learned through a 
process that has been referred to as Mac-Donalization. As a result their 
local identity are being erased and they perceive the social world in 
similar ways. However, television patronises cultural imperialism that 
invades local cultures and lifestyles, deepens the insecurities of 
indigenous identities and contributes to the erosion of national cultural 
and historical tradition. Furthermore, countries loss their independence 
informally through transnational powers in various dimensions of life: 
economics, culture, information, production, ecology and the like. 
Media and mostly television is blamed for being the central mobilizers 
of western imperialism as it serves as a channel for transmitting western 
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world views including values, cultural tastes, economic and political 
interests. Media promote super power western culture and in the process 
local cultures strive for recognition and opportunity to flourish.'* 
TV prevents other activities 
The danger of television viewing lies in not the behaviour it 
produces, rather in the behaviour it prevents such as talks, games, 
festivities and arguments which are necessary for children's learning 
and through which their characters are built up. Television viewing turns 
off the process that transforms children into people. Television has 
reduction effects, it preempts and often eliminate whole range of other 
activities and experiences. While it is easy to see that for a child who 
watches 32 hours of television each week, the reduction effects are 
significant — obviously that child would be spending of 32 hours doing 
something else if there were no television available. With the 
availability of television at home we waste sheer amount of time 
watching it and feel guilty after spending so much time. However, we 
think that we should have done some other constructive things instead of 
watching television if it were not available. Furthermore, children have 
stopped a number of outdoor activities like play, interaction with their 
peers etc. after introduction of television at their homes. Children have 
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developed passivity and it adversely affects their imaginative and 
creative activities.^ 
TV proves to be competitor for other activities 
Most families, if viewing statistics are to be believed, pass much 
of their time in front of television. Though there are lots of better and 
more fulfilling things to do than watching television. Critics believe that 
television has come to dominate family life because today's parents are 
too selfish and narcissistic to put in the effort that reading aloud or 
playing games or even just talking to each other would require. But this 
harsh judgment does not take into consideration the extraordinary power 
of television. In reality, many parents crave a richer family life and are 
eager to work at achieving this goal. The trouble is that their children 
seem to reject ail those fine family alternatives in favor of television. 
Television has proved to be the competitor for other activities in 
most families. When another activity is proposed, it had better be really 
special; otherwise it is in danger of being rejected. The parents who 
have unsuccessfully proposed a game or a story end up feeling rejected 
as well. They are unaware that television is still affecting their children's 
enjoyment of other activifies, even when the set is off. 
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Reading aloud a story to children is good example of how this 
competition factor works. Virtually every child expert hails reading 
aloud a story to children as a delightful family pastime. Educators 
encourage it as an important way for parents to help their children 
develop a love for reading and improve their reading skills. However, 
the fantasy of the happy family to listen to a story has been replaced by 
o 
a different reality, - television. If you have got a good story to read out 
to your children, then possibility is that children would humbly reject 
you offer with this polite sentence - 'Not now papa, we want to watch 
"fhe Shaktiman'. 
That is why one of the most important Don'ts suggested by Jim 
Trelease in his valuable guide The Read - Aloud Handbook is the 
following. 
"Don't try to compete with television. 
If you say "Which do you want, a story or a 
television?" they will usually choose the 
latter. That is like saying to a 9 year old, 
"Which do you want, vegetables or a donut?" 
Since you are the adult, you choose. "The 
television goes off at eight-thirty in this 
house. If you want a story before bed, that is 
fine. If not, that is fine too. But no television 
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after eight-thirty". But don't let books appear 
to be responsible for depriving children of 
viewing time".^ 
TV helps children grow up less civilized 
In today's modern world if parents have got to do something or 
when they want a break from children, they use television to have their 
children occupied. They can hardly imagine how parents survived before 
television. Still parents did survived in the years before television. When 
TV was not available, they simply had to use different survival strategies 
to be able to cook dinner, talk on the telephone, clean house, or do 
whatever work needed to be done in peace. Most of these strategies fell 
into the category social scientists refer to as "socialization" civilization 
process which transforms children into a successful members of a 
society. Generally, they went something like this: mama has to cook 
meal now. Here are some blocks (some clay, a pair of blunt scissors and 
a magazine etc.). Now you have to be a good girl or boy and play by 
yourself for a while and not interrupt Mama. 
However, some certain firmness was necessary in order to 
succeed and parents knew it, even if asserting authority was not their 
preferred way of dealing with children. They knew they had to work 
steadily at training their children to behave in ways that allowed them to 
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do those normal things that needed to be done. Actually, achieving this 
goal was not terribly difficult. It took a little effort to set up certain 
patterns - perhaps a few days or a week of patience but firm insistence 
that the child behave in certain ways at certain times. But parents of the 
past did not agonize about whether this was going to be psychologically 
damaging. They simply had no choice. Certain things simply had to be 
done, and so parents stood their ground against children's natural 
struggle to gain attention and have their own way. 
However, it is easier to get a break from child care by putting the 
child before the television set than to teach the child to play alone for 
certain periods of time. In the first case, the child is immediately amused 
(or hypnotized) by the program, and the parent has time to pursue other 
activifies. Accustoming children to play alone, on the other hand, 
requires day after day perseverance, and neither parent nor child enjoys 
the process very much. 
Parents have to pay inevitable price when they never socialize 
their children and nor become firm and authoritative. A very different 
kind of relationship between parent and child is established, one in 
which the parent has little control over the child's behavior. 
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However, the consequence of reduction in child sociaHzation are 
not hard to see in contemporary society: parents feel helpless and out of 
control of their children's lives and behavior. They are out of control of 
their children lives simply because they have not established the parental 
authority that might protect their children from involvement in such 
dangerous activities as drug experimentation, precocious sexual 
relationships, smoking, drinking etc' 
TV substitutes play 
Parents set their children before television when they become able 
to concentrate (usually around the end of their second year of life). In 
consequence, the opportunities of active play and exploration are hugely 
diminished for a great number of children - play is replaced by the 
hypnotic gratification of television viewing. 
However, there are many other new activities far more 
developmentally valuable, of which children are deprived. These are the 
simple forms of play that most small children enjoyed in the pre-
television era: cutting and pasting, coloring and drawing, building with 
blocks, playing games of make - believe with toy soldiers or animals or 
dolls. But the parent who begins to fill in the child's time with television 
at this point is unlikely to discover these other potential capabilities. 
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It requires a bit of effort to establish new play routines - more 
effort, certainly, than putting a child in front of a television screen, but 
not really a great deal. It requires a bit of patience to get the child 
accustomed to a new kind of play - play on his own - but again, not a 
very great deal. It also demands some firmness and perseverance. And a 
small amount of equipment (art materials, blocks, etc.) most of it cheap, 
if not free, and easily available. 
But the benefits for both parent and child of not taking the easiest 
way out at this point by using television to ease the inevitable child care 
burdens will vastly outweigh the temporary difficulties parents face in 
filling children's time with less passive acfivities. For the parents, the 
need for a bit more firmness leads to an easier and more controlled 
parent-child relationship. For the child, those play routines established in 
early childhood will develop into life long interests and hobbies, while 
the skills acquired in the course of play lead to a sense of 
accomplishment that could never have been achieved if the child had 
spent those hours watching instead of doing. 
TV makes children less resourceful 
Parents who want to turn off the television and spend more time 
with the family are still worried that without television they would 
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constantly be on call as entertainers for their children. Though they want 
to play games and read aloud to their children, the idea of having replace 
television minute-for-minute with worthwhile family activities is 
daunting. They remember thinking up all sorts of things to do when they 
were kids. But their own kids seem different, less resourceful, somehow. 
When there is nothing to do, these parents observe regretfully, their kids 
seem unable to come up with anything to do besides turning on the 
television. 
Children of this era are simply lazy. If someone does not entertain 
them, they will happily sit watching television all day. They don't think 
up to do projects, games, and certain other fruitful activities except 
watching TV. However, this TV watching hampers the ability of 
children to imagine, to think, to invent, to elaborate on reality and make 
them blank and lethargic and less resourceful. 
It seems very ironic that many parents avoid a TV Turn-Off out of 
fear that their children won't know what to do with themselves in the 
absence of television. It is television watching itself that has allowed 
them to grow up without learning how to be resourceful and television 
watching keeps them from developing those skills that would enable 
them to fill their empty time enjoyable. " 
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TV Hampers Children's School Achievements 
A number of research studies demonstrate beyond any reasonable 
doubt that excessive television viewing has an adverse effect on 
children's cognitive development and children's achievement in school. 
One study, for instance, shows that younger children who watch more 
television have lower scores in reading and overall achievement tests 
than those who watch less television. " 
Another large-scale study, conducted when television was first 
introduced as a mass medium in Japan, found that as families acquired 
television sets children showed decline in both reading skills and 
homework time. However, television viewing affects children's school 
work adversely. Interviews with teachers who have participated in TV 
Turn-Offs provide confirmation as well. 
Almost without exception, these teachers testify that the quality of 
homework brought into class during the No TV period was substantially 
better. As a fifth grade teacher noted that there was a real difference in 
the home work she was getting during No TV Week. Children who 
usually do a good job on homework did a terrific job. Some children 
who rarely hand in assignments on time now brought in surprisingly 
good and thorough work. When she brought this to the class's attention 
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during discussion time children said that infact there was nothing else to 
do'^ 
TV Affects Physical fitness 
Some studies establish relation between children's obesity and 
television viewing. Children, between 6-11 age group, who watched 
more television experienced a greater prevalence of obesity, or super-
obesity, than children watching less television. No significant 
differences existed between obese, superobese, and nonobese children 
with respect to the number of friends, their ability to get along with 
friends, or time spent with friends, alone, listening to the radio, reading, 
or in leisure time activities, write the researchers. As for teenagers, only 
10 percent of those teenagers who watched TV an hour or less a day 
were obese as compared to 20 percent of those who watched more than 
five hours daily. The researchers are of the view that dedicated 
television watchers are fatter because they eat more and exercise less 
while glued to the tube. ^ 
TV creates addiction 
A number of people spend quite a lot of free time watching 
television and happen to be apologetic, even shamefaced about their 
television viewing. They make excuse like this that I only watch the 
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news, or 1 only turn the set on for company, or I only watch when I am 
too tired to do anything else. 
In addition to anxiety about their own viewing patterns, many 
parents recognized that their children watch too much television and that 
it is having an adverse effect on their development and yet they don't 
take any effective action to change the situation. 
Why is there so much confusion, ambivalence, and self-deception 
connected with television viewing? One explanation is that great 
numbers of television viewers are to some degree addicted to the 
experience of watching television. The confusion and ambivalence they 
reveal about television may then be recognized as typical reactions of an 
addict unwilling to face an addiction or unable to get rid of it. 
However, people find it hard to believe that television viewing is 
a serious addiction. Addiction to tobacco or alcohol, after all, are known 
to cause life threatening disease - lung cancer or cirrhosis of the liver. 
Drug addiction leads to dangerous behavioural aberrations-violence and 
crime. Meanwhile, the worst physiological consequences of television 
addiction seem to be a possible decline in overall physical fitness and an 
increased incidence of obesity. 
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It is in its psychosocial consequences, especially its effects on 
relationships and family life, that television watching may be as 
damaging as chemical addiction. We all know the terrible toll of 
alcoholism or drug addiction takes on the families of addicts. It is 
possible that television watching may have a similarly destructive 
potential for family life? 
However, many of us are aware of the addictive power of 
television through our own experiences with television. Our compulsive 
involvement vv^ ith the tube too often keeps us from talking to each other, 
from doing things together, from working and learning and getting 
involved in community affairs. The hours we spend viewing prove to be 
curiously unfulfilling. We end up feeling depressed, though the program 
we have been watching was a comedy. And yet we cannot seem to turn 
the set off, or even not turn it on in the first place. It is clear sign of own 
addiction with the medium. ^  
Positive Impact 
Advocates of positive impact of media and particularly television 
have high hopes and great expectations to enrich children's lives, 
stimulate their imagination and creativity, widen their education and 
knowledge, encourage multicultural tolerance, narrow social gaps, 
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Stimulate development and democratization processes. They consider 
television as 'messiah' for the abovementioned functions of television. 
They treat television as a medium through which people learn many 
things. Television acts as a source of information, education and 
entertainment. Television when used for educational purpose has proved 
to be an excellent aid for learning not only at classrooms but also at 
house. Daniel R. Anderson reviewed more then 100 research studies and 
concluded that there is no consistent evidence that television makes 
children mentally passive, shortens their attention span, reduces their 
interest in education or otherwise impairs their ability to think. Further, 
he opines that children actively process television and cannot have any 
negative impact if parents are involved and loving. Proponents are of the 
view that television plays four roles in children's lives - one is that of 
time consuming activity - a relaxing reward after work is done. Second 
is that of a social (non-social) event - an opportunity to snuggle with 
parents or to escape from quarrelsome children. Third is that of 
informative processing task - a medium that requires looking and 
listening simultaneously and remembering a chain of events. Fourth and 
final role is that of an information - providing experience - a source of 
knowledge, what to buy, how to play, fight and love. In short, television 
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is treated as powerful source of information to the children who learn a 
number of things from its different programmes. 
As to negative impact, however, children are not free to accept 
and practice every new thing which comes in the way. Being dependent 
upon the parents, source of the knowledge given on television as well as 
the contents of such knowledge are censored and controlled by parents. 
This is more true in case of children in the Indian families because of 
their dependency for a longer period. It is the parents who decide their 
style of life, friendship circle and the schools they attend. Similarly, 
parents are likely to control and regulate their television viewing 
1 n 
behaviour pattern. 
Moreover children are not passive proverbial 'tabula rasa' upon 
which television messages leave their marks. On the contrary, children 
are active consumers of television. They react to think, feel and create 
meanings. They bring to television encounters, a host of predispositions, 
abilities, desires and experiences. They watch television in diverse 
personal, social and cultural circumstances which also influence and are 
part of their discourse and interactions with television. 
Furthermore, proponents of positive impact of television opine 
that television has ushered in information revolution. Children are now 
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better equipped with knowledge regarding different places in India and 
other nations. They have come to know about different styles of life and 
have learned to develop greater tolerance towards people of other faiths. 
A majority of people of the upper and middle classes felt that their 
children have learnt many new things from television contents and 
became more aware about realities of life. Things which they could not 
understand and remember after reading books could now be easily 
comprehended through television. Programs like 'Discovery of India' 
helped their children to know more about India. The epic stories of 
'Ramayana' and 'Mahabharat' helped them to know more about our 
cultural ethos. Similarly, serial depicting rural life in India facilitated 
their children to know the pitiable conditions of rural poor without 
having been to a village. 
Some parents opined that their children used to loiter around and 
indulged into different mischief and quarrels. They were fed up with the 
complaints against their children. However, after introduction of 
television sets in their homes, their children had started spending time 
inside the house. Thus, their children were saved from bad company. 
These people felt happy that with television at home, their children were 
not interested to see movies at the cinema halls, thus saved from such 
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expenditure. A few people who had adolescent children opined that 
television at home has reduced truancy of their children who used to 
abstain from the school/college to see morning film shows at cinema 
halls." 
With regard to television violence, most researchers who study 
the effects of television suggest that children are not equally susceptible 
to its influence. If parents are loving and discourage aggressive 
behavior, their children are unlikely to be influenced. But if parents are 
unavailable or permissive of violence, children are more likely to be 
influenced. For many children from broken homes and poor 
neighborhoods, television may be the only window to the world outside. 
At its worst, television provides these children images of violence and 
crime associated with wealth and glamour. At its best, television 
provides these children with knowledge of positive alternatives in life 
and gives them hopes. 
Conclusion 
Seeing the two side of equally strong arguments I come to 
conclude that we cannot deny any side of arguments be it in favour or in 
against the effects of TV on children. However, we can take middle path 
avoiding the extremes. We should allow our children to watch TV for 
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only limited hours. We should censor some programs and should ensure 
that what children have to watch and what not. We should discourage 
the imitation of negative behaviour. We should have healthy discussion 
with our children over some TV programs to make them clear about the 
fictitious character, imagined story, fake style etc. Thus, we can control 
the negative impact and can make positive benefit of this flickering 
screen. 
I l l 
CHAPTER 5 
Advertising and Ethics 
Introduction 
Advertising is the practice of informing and influencing others not 
personally known to the communicator through paid massages in the 
media. It has been defined as any paid form of non-personal 
communication designed to promote products, services, organizations, 
or ideas by an identifiable individual or organization. It is a form of 
persuasive communication that offers informafion about products, ideas, 
and services that serve the objectives detennined by the advertiser. 
The word 'advertise' comes from the French meaning to inform, 
warn, or announce . 
Advertising may influence consumers in many different ways but 
the primary goal of advertising is to increase the probability that 
consumers exposed to an advertisement will behave or believe as the 
advertiser wishes. Thus, the ultimate objective of advertising is to sell 
things persuasively and creatively. Advertising is used by commercial 
firms to sell products and services; by politicians and political interest 
group to sell ideas or persuade voters; by not-for-profit organizations to 
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raise funds, solicit volunteers, or influence the actions of viewers; and 
by governments seeking to encourage or discourage particular activities, 
such as wearing seatbelts, participating in the census, or ceasing to 
smoke. We, consciously or unconsciously, are exposed to a number of 
advertisements and virtually it is impossible to escape them, however 
hard we try". 
Historical Perspective 
Egypt, probably, seems to be the country of the earliest 
advertisement. In some 3000B.C. Egyptians stenciled inscription of the 
names of their kings on the temples and would write announcements of 
runaway slaves on papyrus. The ancient Greeks placed signboards 
outside their shop doors. A wine shop was indicated by a bush over the 
door in Greece and Rome. The Romans whitened areas on walls and 
painted them with inscriptions. The early town criers were also a 
medium of advertising . 
The development of printing in the IS''^  and the 16* centuries 
gave rise to the modern advertising. The first printed advertisement (in 
English) which announced a prayer book sale came in about 1477 in 
London. In 1625, the first newspaper advertisement appeared on the 
back page of a London newspaper. 
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The paid advertisements were printed in the United States in 
1704. Benjamin Franklin, Later, made advertising more readable by 
using large headlines and by surrounding the advertisements with white 
space. There were 31 newspapers in the colonies carrying 
advertisements by 1771 . 
In the 19"^  Century the great industrial development gave growth 
to advertising industry; it was that century, primarily, in the United 
States that savv' the establishment of advertising agencies^ 
In 1869, N.W. Ayer and Son, Inc. was the first modern 
advertising agency founded in Philadelphia in the U.S . The year 1982, 
the Asiad Games, is considered a watershade period in the history of 
Indian advertising, then came the year 1992, the year of liberalization of 
Indian trade and commerce which integrated the Indian economy with 
the global economy. The economic integration opened the doors for 
multinational companies to setup their business operations, thereby, 
creating an opportunity for plethora of media houses. Advertising today 
is the strongest, most lethal and often used weapon in the hands of 
multinational companies as they have money, technology and skills in 
abundance''. 
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Functions 
Advertising is basically a persuasive communication. Therefore, 
the aims set for advertisements are communication tasks: to reach a 
targeted group, to a given extent, and during a given time period. 
However, there are three major functions of advertising. The first 
function of advertisement is to produce awareness and knowledge about 
goods and services and make them different from others; this creates an 
awareness of the product and provide the basis for consumers to choose 
the advertised product over other products . The second function of 
advertisement is to give information about the product, its characteristics 
and its place of sale. The third function of advertisement is to persuade 
buyers to try new products and to suggest reuse of the product as well as 
new uses. 
The identification function of advertisement has the ability to 
differentiate a product so that it could possess its own unique identity or 
personality. The example is the long running advertising for Ivory Soap 
with the punch line 'It Floats'. The phrase served to uniquely idenfify it 
and differentiate it from other bars of soap. 
In the same advertisement of Ivory Soap, we find the information 
function of advertising. Over hundred years, ads for Ivory Soap have 
115 
Advertisins and Ethics 
focused on such product attributes, as purity of ingredients, cliild care, 
and soft skin. These attributes, in turn, were often related to key profits 
that could be gained from using Ivory Soap. Thus, a number of ads 
emphasized "That Ivory Look", that focused on the relationships 
between product attributes and the benefits of having a fresh and healthy 
look. 
Again in the same advertisement of Ivory Soap, we find the third 
function of advertising, i.e. persuasion. Proctor and Gamble, the 
advertiser, has linked Ivory Soap with getting benefits that are important 
to buyers; a fresh and healthy look for women, a mild, nonirritating 
method for bathing babies, and a novelty for children in the tub (because 
it floats). The benefits of the product give reasons to have and use Ivory 
Soap and thus provide a basis for persuading buyers. However, to utilize 
the full potential of advertising as persuasive tool, it should be tailored 
to emphasize those benefits that are important and meaningful for a 
particular type of buyer . 
Ethical Dimension 
is advertising Ethical? Is advertising deceptive? Does it create or 
perpetuate stereotype? Does it create conformity? Does it create 
insecurity in order to sell goods? Does it cause people to buy things that 
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they do not really need? And many more questions arise when people 
react to various advertisements with dislike and then claim that most of 
the advertising is deceptive and more is bragging in the advertising. 
However, the opinion concerning advertisement is divided. Some 
people who support advertising do not see any negative impact and 
forwards their argument in favour. And those who oppose advertisement 
see its negative impact on individual and society and advance their 
arguments against it. 
Here in the following discussion, I would call liberals to those 
who support advertising and do not see its negative impact, and 
conservatives to those who see its negative impact on individuals and 
society and do not support it. 
Liberals 
Liberals are of the view that advertising merely mirrors society as 
it is. They see advertising as a necessary part of a healthy markets and 
contend that it has contributed to the growth of GDP and widespread 
prosperity. According to liberals advertising serves a social purpose by 
providing the people with information about goods and services 
available and about new products and services. 
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Secondly advertising stimulates the economy and is thus an 
instrument of development. Without advertising or marketing 
communication products and services could not be sold. Without sales, 
factories would close down causing unemployment. This would further 
reduce demand and lead to further closing down of factories and so on. 
On the other hand advertising promotes sales. Higher sales mean more 
production and lower costs and hence lower prices and more 
employment. This means growth of economy. Thirdly, advertising is a 
component of a democratic society. The essence of democracy is that 
people have a choice and the right to exercise that choice. In the 
democratic economic system there are a variety of goods and services 
available to choose from. Advertising enable the consumer to make such 
a choice . 
Furthermore, liberals make the following points in favour of 
advertising. 
Advertising is like an Art and Poetry 
Liberals are of the view that advertising should not be taken as 
literal representation of truth in the real world, rather an embnellished 
offering of expected benefits. Further, they compare advertising with 
poetry. Poetry's aim is to influence readers; to affect their sensibilities 
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and probably even to change their minds. Poetry's intention is to 
convince and seduce readers. Poetry, in order to succeed in its purpose, 
employs all possible tools of distortions a poet can devise. It employs 
without any fear of criticism allusion, illusion, metaphor and 
exaggerated, distorted and false description. However, a poetry is still 
appreciated and praised. 
Commerce in the same way takes freedom from reality and 
literality as the poet and calls its creation as an advertisement. It also 
employs allusion, illusion, symbols, false promises, exaggeration, 
distortion etc. in order to influence and seduce audiences". 
Once, when asked what his company did, Charles Revson of 
Revlon, Inc. suggested a profound distinction: "In the factory we make 
cosmetics; in the store we sell hope." He obviously has no illusions. It is 
not cosmetic chemicals women want, but the seductive charm promised 
by the alluring symbols with which these chemicals have been 
surrounded - hence the rich and exotic packages in which they are sold 
and the suggestive advertising with which they are promoted. 
An ad man and a poet both don't celebrate the literal functionality 
of what they produce. Rather, each celebrates a deep and complex 
emotion what he symbolizes by creative embellishment. 
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Communication, through advertising or through poetry or any other 
medium, is a creative conceptualization that impHes a vicarious 
experience through a language of symbolic substitutes. However, 
communication can never be the real thing it talks about. Therefore, all 
communication is in some inevitable fashion a departure from reality. 
People Need Change 
Liberals justify distortion, falsification, exaggeration, 
embellishment and augmentation of an advertisement on the ground that 
change is natural demand of human being. None of us accept the natural 
state in which God created us. None is satisfied with nature in the raw. 
All of us change, modify and embellish ourselves. Women modify, 
embellish and amplify themselves with colored paste for the lips and 
powders and lotions for the face; men as well as women use devices to 
take hair off the face and others to put it on the head. 
However, every man rejects nature's uneven blessings. He molds 
and repackages to his own civilizing specifications. He does it so that 
life may be made more tolerable than God evidently designed it to be. 
Advertisement in the same way brings change to the raw product 
by reshaping, embellishing and augmenting it, and then present it to the 
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same applauding humanity that so eagerly buys Lakemi's exotically 
I •J 
advertised cosmetics . 
People need hyperbolic advertisement 
People seek to transcend nature in the raw everywhere. All times 
and everywhere people have been attracted by the poetic imagery of 
some sort of art, literature, music and mysticism. They want and need 
the promises, the imagery, and the symbols. They simply refuse to live a 
life of primitive barbarism. 
Consider a sardine can filled with scented powder. Even if the 
Indian Bureau of Standards were to certify that the contents of this 
package are identical with the product sold in a beautiful paisley-printed 
container, it would not sell. For a women, dusting powder in a sardine 
can is not the same product as the identical dusty powder in an exotic 
paisley package. Obviously, she desire and need the promises, imagery, 
and symbols produced by hyperbolic advertisements, elaborate 
packages, and fetching fashions'^. 
People Need Promises and Assurance 
Consumers do not choose to buy a particular product; they choose 
to buy the functional expectations (promises) that they attach to it, and 
they buy these expectations as tools to help them solve a problem of life. 
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Under normal circumstances, furthermore, we must judge a 
product's non-mechanical utilities before we actually buy it. It is rare 
that we choose an object after we have experienced it; nearly always we 
must make the choice before the fact. We choose on the basis of 
promises, not experiences. 
Whatever symbols convey and sustain these promises in our 
minds are therefore truly functional. The promises and images which 
imaginative ads and sculptured packages induce in us are as much the 
product as the physical materials themselves. To put this another way, 
these ads and packages describe the product's fullness for us: in our 
minds, the product becomes a complex abstraction which is, as 
Immanuel Kant might have said, the conception of a perfection which 
has not yet been experienced . 
Advertising Symbols Useful and Necessary 
We need symbol to remove confusion. Verbal symbols help to 
make the product. They help us deal with the uncertainties of daily life. 
With symbols we become sure whether this is electric generator or 
electric shaver. Furthermore, we need advertisements to be sure about 
product's quality before experiencing it. In addition, advertisement 
symbols are necessary to attract attention of buyers. 
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I agree with the logic of liberals that we need advertisement 
symbols to differentiate products and to know about its quality. But 
symbol must be true and real so that we could not be confused. We 
should get salt if advertisement symbolizes it so, and not sugar. 
Furthermore, we must get the promised quality and not be cheated'^ 
Advertising: Not Deceiving 
Liberals counter the question of deceiving advertisements that 
they are simply the symbols of man's aspirations. They are not the real 
things, nor are they intended to be, nor are they accepted as such by the 
public. A study some years ago by the Center for Research in 
Marketing, Inc. concluded that deep down inside the consumer 
understands this perfectly and has the attitude that an advertisement is 
an ad, not a factual news story. 
People in this modern world are exposed to a large volume of 
information of varying degree of unreliability. They establishes a system 
of discounts which they apply to various sources almost without 
thought. Even a small child watching television dismisses the health and 
status-giving claims of a breakfast cereal as 'a commercial'. However, 
people know what advertisement is false and what is real . 
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Linguists and other communication specialists will agree with the 
conclusion of the Center for Research in Marketing that advertising is a 
symbol system existing in a world of symbols. Its reality depends upon 
the fact that it is a symbol. The content of an ad can never be real, it can 
only say something about reality, or create a relationship between itself 
and an individual. 
Finally in a world where so many things are either commonplace 
or standardized, it makes no sense to refer to the rest as false, fraudulent, 
frivolous, or immaterial. 
Conservatives 
Opponents of advertising claim that it intrudes into our lives, 
commercializes culture, undermines values, manipulate customers and 
leads to less happiness as society is reminded of what it cannot afford. 
It also encourages us to spend money on products what we do not need. 
Some also argue that advertising is responsible for excessive 
consumption of foods, for example, high in sugar, salt, and fat or alcohol 
by young people. In short, advertising produces counter-productivity 
behaviour. Advertising deliberately appeals to negative values such as 
envy, status seeking and lust. Some advertisers consciously seek to 
shock and titillate the audiences by exploiting the content of morbid, 
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perverse and pornographic nature. It uses manipulative, exploitative, 
corruptive and salacious methods for persuasion and motivation'^. 
Furthermore, conservatives make the following points against 
advertising. 
Stereotyping of Women 
We find stereotyping of women in most of advertisements. 
Women are portrayed as an object of sexual desire and just for satisfying 
a male libido. The status of women, most often, as a wife and mother is 
undervalued or even ridiculed. Many a times, the role of women in 
business is depicted as a masculine caricature, which denies them their 
specific gifts of insight, compassion and understanding. The 
advertisements for Calvin Klein depict women in very suggestive 
postures. The advertisement of Hindware showing three women 
skimpily dressed up is simply preposterous as there is no relevance of 
women with the product . 
Exploiting Children 
Children are easy target and vulnerable to advertisement. Most 
advertisements directed at children try to exploit their credulity and 
suggestibility in the hope that they will put in pressure on their parents 
to buy products of no real benefit to them. Advertising like this offends 
125 
Advertisins and Ethics 
the dignity and rights of both children and parents; it intrudes upon the 
parent-child relationship and seeks to manipulate it to meet its own ends. 
The advertisement for Thums Up showing bungy jumping encourages 
children to emulate such stunts, leading to serious accidents. Another ad 
for Kidstain from Surf Excel shows children soiling their dresses so 
much that you cannot stop your children doing the same. Mockery 
shown in the ad for Videocon Bazzon is humiliating for the parents. 
However, children are easy target ad most advertisement try to exploit 
them . 
Furthermore, conservatives make the following points against 
advertising. 
Advertisement Promotes Consumer Culture 
By the 1920s, corporations, advertising agencies and market 
research organizations began planning ways to produce consumers and 
to promote consumption as a way of life. Individual resistance to new 
products had to be broken down, and individuals had to be convinced 
that it was acceptable to purchase goods that they had previously 
produced themselves and that it was morally justifiable to consume, to 
spend money and to gratify desires. Previously, puritan work and 
savings ethics and a morality of delayed gratification prevailed, so 
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advertising had to convince individuals tiiat consumption was now a 
morally acceptable route to happiness and satisfaction. 
Advertising also attempted to create problems and fears to which 
commodities were a solution. Thus, for instance, unless individuals 
bought products to combat their bad breath or body odor, they would not 
be socially acceptable. In this way, a 'commodity self emerged in 
which different products allowed individuals to communicate different 
aspects of 'their' personalities that could be shaped by using the right 
products and producing the right images. Advertising tells us that new 
commodities will make us happier, more popular and successful. Fash-
ion in turn provides the constant cycle of new products, styles, and 
images that keep consumer demand at a high level. Advertising tells us 
that to be "with it" and up to date we must be fashionable; we must buy 
and exhibit all the latest products and fashions. Advertising and fashion 
also promote a worldview complete with ethics, politics, gender role 
models, and a sense of appropriate and inappropriate daily social 
behavior. Hov/ever, these two industries thus have crucial economic and 
socializing functions in creating consumer demand, shaping behavior, 
and persuading people to participate in and thus reproduce consumer 
society . 
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Advertising: An Instrument of Persuasion 
Mainstream writers essentially defend the institutions, life-styles, 
and values of consumer capitalism, and apologists for the advertising 
industry interpret it as a form of information that provides consumers 
with up-to-date news concerning commodities and the impetus 
necessary to maintain a high level of production and affluence. 
Likewise, defenders of the fashion industry claim that it too merely 
provides a constant turnover of new products and styles that meet 
consumer needs for novelty, change and desire for style. 
However, hardly any advertising is purely informative. There are 
informative ads in the classified sections of newspapers, but television 
ads are mainly image based creating associations between products and 
desired conditions, such as happiness and success. Advertising is per-
suasive, relying on emotional appeals, dramatic or comic images, and 
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manipulation of basic fears and desire . 
Advertising sells Fake Image and False Assurance 
In order to sell their products, corporations undertake campaigns 
to associate them with posifive and desirable images. Thus in the 1950s, 
Marlboro undertook a campaign to associate its cigarette with 
masculinity and with being a true man. Previously, Marlboro had been 
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packaged as a mild, women's cigarette, and the "Marlboro man" 
campaign attempted to capture the male market with images of 
archetypal and culturally familiar characters such as the cowboy, with 
its connotations of masculinity, independence and ruggedness. Thus 
consumption of the product was associated with socially desirable 
traits- masculinity. For decades, the Marlboro cowboy has been the 
central symbol in Marlboro ads. 
All ads are social texts that respond to key developments during 
the period in which they appear. As the health hazards of smoking 
became more widely known, a mandatory health warning appeared on 
all packaging and advertising. Light and low-tar cigarettes are also 
responses to the health concern, so Marlboro ads now feature images of 
clean, pure, wholesome nature, as if it were natural to smoke cigarettes 
and as if cigarettes were a healthy and natural product. The imagery is 
itself light, white, green, snowy, and airy, often showing horses 
gamboling in snow or water, trying to associate cigarettes through the 
process of metonymy, or contiguous association, with these natural 
elements. This glosses over the fact that cigarettes are an artificial, 
synthetic product, full of dangerous pesticides, preservatives, and other 
chemicals. 
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The Marlboro ads also draw on images of tradition (the cowboy), 
hard work, domesticating animals, and other values as if smoking were 
noble activity sanctioned by tradition. The images and text create a 
symbolic construct that tries to camouflage the contradictions between 
the heavy work and the light cigarette, between the natural scene and the 
artificial product, and between the rugged masculinity of the Marlboro 
man and the light cigarette. In fact, this latter contradiction can be 
explained by the marketing ploy of suggesting to men that they can both 
be highly masculine and smoke a supposedly healthier cigarette, while 
also appealing to independent-minded women who might enjoy 
smoking a man's cigarette that is also lighter and healthier. 
A 1989 Marlboro ad features the gnarled hands of an old cowboy 
holding a lighted cigarette. The subliminal message is that you too can 
smoke and live to a ripe old age (whereas the "real" person who played 
the Marlboro cowboy for many years had just died of cancer after giving 
many interviews warning of the dangers of smoking). It thus invites the 
consumer to a pleasurable experience and subliminally tries to allay 
fears that the experience is a dangerous one that might actually be life 
threatening. 
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Thus ads offer symbolic gratifications to consumers and try to 
associate their products with socially desired values. The well-known 
Virginia Slims advertising campaign with its slogan, You've come a 
long way, baby, tries to denote social progress for women, associating 
this progress with the right to smoke. Many of these ads try to visualize 
the positive change for women. They often depict the bad old days 
when, for example, a working woman lights up a cigarette and angers 
her boss, contrasted with the modern beautiful Virginia Slims woman 
confidently and happily holding a cigarette in her hand. The ads connote 
a message of progress, linking Virginia Slims to the modern woman 
who has progressed from oppressed servant of men to independent 
subject of her own life. The appearance of the 1989 Virginia Slims 
woman contributes to this message; for example, her hair is teased, her 
makeup is perfect, her smile is dazzling, and her clothes are flamboyant, 
with mismatched earrings connoting independence, style, and 
nonconformity. A red hat, carelessly tossed back over her shoulder, a 
gold bracelet, an exotic short shirt, all are carefully contrived to effect an 
image of individuality, daring and sexuality. 
It is interesting to compare the contemporary Virginia Slims 
woman with the earlier images. As recently as 1983, the Virginia Slims 
woman was much more conventionally pretty, more conservatively 
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attired, and less flamboyant and sexy. The shift in image reflects 
changes in cultural ideals and the new yuppies emphasis on high fashion 
and individuality as well as the collapse of moral taboos about women's 
sexuality. Also, during the Reagan 1980s there was increased emphasis 
on wealth and luxury, reflected in the new image. Thus ads sell not only 
products but social values and ideals. 
The Virginia Slims woman is very slim, like her brand name, 
maintaining the powerful cultural pressure on women to achieve this 
socially desirable trait. In fact. Lucky Strike carried out a successful 
advertising campaign in the 1930s that associated smoking with weight 
reduction, and Virginia Slims plays on this tradition. The connection of 
smoking and slimness is far from innocent and has contributed to eating 
disorders, faddish diets and exercise programs, and a dramatic increase 
in anorexia among young women, as well as rising cancer rates. 
Thus, advertising sells its products and view of the world through 
visual and verbal rhetorics, design and layout, to which tremendous 
psychological research, artistic resources and marketing strategies are 
devoted. Advertising, fashion and consumerism are of crucial im-
portance in producing the needs, values and daily behavior that 
dominate our lives. 
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To keep a high level of consumer demand in place, the 
advertising and fashion industries have to persuade consumers to change 
deep-rooted habits, to throw away old products and to buy new ones 
continually. Advertising and the fashion industry thus combine indi-
viduality and conformity in curious ways. Individuals consume and 
pursue fashion to individuate themselves, yet do so in order to be 
socially accepted to fit in and be popular. Moreover, mass-produced 
goods and fashion are used to produce a fake individuality, a commodity 
77 
self, and an image . 
Advertisement Celebrate Capitalist Values 
Television is one of the most ubiquitous and influential promoters 
of advertising and fashion. TV advertising is expensive, sophisticated, 
and ever more frequent during an era in which the deregulation of 
television allows the networks to show as many ads as they desire 
during a given time period. Television ads are typically 60-, 30-, 15-, or 
even 10-second dramatizations of the value of consumerism as a way of 
life and the joys and benefits of the consumer society. TV ads frequently 
adopt the conflict-resolution structure of television programming. 
Situation comedies and action/adventure programs present problems and 
conflicts and then offer solutions that celebrate traditional values. 
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institutions and authority figures. Similarly, in advertising a problem is 
shown, the commodity is offered as a solution, and happiness is the 
outcome. 
Classic television ads presented problems like ring around the 
collar and tired blood and commodities that would solve these problems. 
They portrayed numerous sagas of young men or women unable to get 
dates because of bad breath or unappetizing hair, magically transformed 
into highly attractive and successful sex objects through the mouthwash 
or shampoo advertised. Television advertising is especially suitable for 
portraying such magical transformation and metamorphosis, building on 
fantasy imagery borrowed from myths, fairy tales, or contemporary 
media. Television is our primary storytelling medium, and ads provide 
brief narrative dramas that vividly present the agonies and ecstasies of 
life in the consumer culture. 
Television stands at the center of our symbol system and provides 
mythic and ritualistic celebrations of dominant values and institutions. 
Thus ads can be read as capitalist morality plays that celebrate dominant 
values, specific modes of action, and the 'good life', much as medieval 
morality plays celebrated Christianity. An-heuser-Busch's 'The night 
belongs to Michelob' ads of the late 1980s used high-tech, fast-paced 
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imagery to associate the beer with a modern consumer life-style of cars, 
dance clubs, bars, and urban street culture. The images were dazzling, 
the editing was fast, and the pictures were tracked with loud music and 
Michelob slogans. The ads thus sold both beer and the fast life in the 
fast lane, linking Michelob to the paradise of consumer capitalism. 
During the late 1980s we were also treated to nightly incantations that 
"the heartbeat of America is today's Chevrolet." The cars sped through 
attractive landscapes and showed individuals, couples, and families 
enjoying the mobile and fun-filled life made possible by their cars. 
These ads equated owning and driving a car with being a real American, 
and used patriotism to try to persuade U.S. citizens to buy American 
cars rather than foreign models. 
TV ads are highly sophisticated, highly creative and produced 
with the newest high-tech instruments and aesthetic strategies. 
Tremendous amounts of time, talent and resources are devoted to 
producing such images, which are typically more expensive than 
programming. In fact, consumers pay for the programming through 
higher prices for the goods they purchase. Many television series, like 
Dallas, Dynasty, and other prime-time soaps, are themselves 
advertisements for wealth, luxury, fashion and a high-consumption life-
. 1 23 
style . 
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In a way, advertising is the art form of consumer capitalism, and 
it runs the gamut of aesthetic forms, from nitty-gritty realism to fantastic 
surrealism. As Goldman has argued that certain ads promote an 
idealized version of American history and the institutions and values of 
corporate capitalism as they try to huckster their products. For instance, 
McDonald's ads frequently contain images of small-town America, 
family life, middle-class affluence, and integrated Americana that 
surround the images of the Big Macs and Macmuffms that they are 
trying to sell. Other ads promote American ideology by equating 
consumerism with 'freedom of choice' (e.g., between light and regular 
beer) or tell you to be an 'individual' by buying this or that product. 
Note that individuality and freedom are here defined in terms of 
possession, consumption, and style, as opposed to thought action, 
dissent, rational behavior and autonomy, which were the basis of 
previous definitions of individualism promoted by the Founding Fathers 
and nineteenth-century individualists such as Thoreau, Emerson, and 
Whitman . 
Kantian Perspective 
In Kantian perspective advertisement is justified upto the extent 
that it provides true and correct information to make audiences aware of 
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products and its quality before practical experience. But the moment it 
resorts to distortion, deception, exaggeration, etc. it stands unjustified. 
Because these negative values cannot be universalized or universally 
practiced or can become universal moral law according to the first 
categorical imperative of Kant. 
According to the second categorical imperative too advertisement 
would not stand justified as it treats consumers as an object or means by 
providing them false, deceptive, exaggerated, distorted, augmented and 
embellished information. Furthermore, it considers consumers as a fool 
who will accept whatever it provides. Had the consumers been treated as 
a subject or an end, they would have not been provided deceptive and 
distorted information. In addition advertisers themselves would not like 
to be cheated or deceived by any agency, so how they would choose to 
deceive or cheat others. Thus the third categorical imperative too seems 
to be violated by advertisement. Hence, advertisement stands unjustified 
in Kantian perspective if and only if it provides false, distorted, 
deceptive and exaggerated information. 
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Utilitarian Perspective 
Advertisements full of distortion, false promises and assurance, 
exaggeration and deception seem to maximize happiness for only 
businessmen who are very few in number. But for consumers or general 
masses who are in majority, it brings unhappiness or disappointment 
when they realized that they did not get the product or services as 
promised and assured. However, if we weigh the overall happiness and 
unhappiness produced by advertisements, we find that unhappiness 
weighs more than happiness. Because the number of unhappy persons 
(consumers) are more than the happy persons (businessman). Therefore, 
advertisement stands unjustified according to utilitarians. 
Conclusion 
As far as my understanding about advertising is concerned there 
is nothing intrinsically bad or good about advertising. It is an instrument 
and much depends on how it is used. It can have positive and beneficial 
results or negative and harmful impact on individuals. 
Though there are governing bodies to monitor the behaviour of 
the advertisers, but the onus falls more on the consciences of the 
professionals. They should be sensitive to their duty and be fair enough 
in respecting the audiences morally and socially. Since all humans have 
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freedom of speech and expression, it is largely up to the advertisers to 
ensure responsible practices in their profession. If they observe 
proliferation of unethical practices, conscientious advertisers should get 
alert and rectify by shunning them completely. We just cannot think to 
obliterate advertising completely from the contemporary world, since it 
plays an important role in economic growth by providing information 
and ideas about products and services and in bringing people together in 
a group. 
However, negative impact of advertising can be avoided if 
professionals observe high ethical standards in terms of truthfulness, 
human dignity, social responsibility, fairness, etc. We must also learn to 
read and decipher advertising to see through the hype so that we can 
analyze and criticize advertising's persuasive technique. 
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Censorship: A Case Study 
Introduction 
The New Encyclopedia of Britannica defines censorship as the 
suppression or prohibition of speech or writing that is condemned as 
subversive of the common good. Collier's Encyclopedia defines 
censorship as any system for examining important items of information, 
opinion, dramatic representation, pictures and works of art, and similar 
matters touching upon public opinion or taste - but especially 
supervision by a political authority over questions of political belief and 
social morality. However, the contemporary usage offers no commonly 
agreed upon definition of the term. 
The term 'censorship' comes from the Latin 'censere' meaning to 
give one's opinion, or to assess. In ancient Rome the censors, two 
Roman magistrates, conducted the census and regulated the manners and 
morals of the citizens. 
Censorship's may be applied to both written and oral 
communicafions. Its span encompasses books, magazines, newspapers, 
radio, TV, movies, dramas, paintings, plays, speeches, dance, music, art, 
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literature, photographs, mails, emails, websites etc. deemed to be 
offensive, indecent, obscene and sexually explicit. 
Methods 
There are many methods of censorship. Some are obvious, some 
are subtle, and some are violent. Censorship methodologies include 
suppression, prohibition, formal book banning, pressure not to acquire 
works, proscription, removal, labelizing, suspension of publication, and 
restriction of access to electronic materials. The use of legislation, law 
suits, licensing, registration requirements, filtering software, or codes of 
behaviour may all constitute methods of censorship. 
Other methods of censorship, specially in western countries, 
include citizens removing materials from libraries, churches 
condemning publications, authors voluntarily rewriting their works, and 
governments requiring a formal license to print in advance of 
publication. Physical abuse, police interrogation, book burning, and bans 
on travel are more often employed as methods of censorship in other 
parts of the world. 
Types of Censorship 
Broadly speaking censorship has mainly been practiced in two 
forms -preventive and punitive according to whether it is exercised 
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before or after the expression has been made pubHc. As it has been 
exercised by different authorities or institution, hence the terms religious 
censorship, state censorship and private censorship. 
Preventive Censorship 
It is the suppression of ideas, opinions, views, news, informations, 
artistic expression etc. by government officials, religious authorities, 
private pressure groups and corporations in advance or before the 
material has been made public. Its scope expands to books, magazines, 
•J 
newspapers, movies, stage plays, and radio programmes."^ It demands 
materials to be submitted before the authorities for scrutiny and 
thorough check before they are allowed to be made public. The 
authorities have full right to approve or disapprove materials as 
according to their nature and public interest. It is imposed only by law if 
government believes that the idea or information which is to be publicly 
expressed or circulated is posing threat to public interest.^ Though the 
practice has long been rejected in many countries, but they still exist in 
others. In Jordan, for example, all books and imported publications must 
be submitted to the Press and Publications Department of the Ministry 
of Information for approval before being circulated within Jordan.^ In 
many countries, film and videos must be submitted to government body 
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for classification before being released commercially. In India, for 
instance, films and videos must be submitted before the Central Board 
of Film Certificate for classification and approval. In the UK, film and 
videos must be submitted to the British Board of Film Classification. 
A more subtle form of preventive censorship is the court-ordered 
injunction preventing the publication of material that is alleged to be 
7 
defamatory or to be an invasion of privacy. 
Punitive Censorship 
The growing resistance against pre-censorship resulted in its 
abolition. In western democracies relatively few restraints are imposed, 
particularly, by means of preventive censorship. The same is true in 
India. As in democracy, the constitution prevents prior censorship, the 
state must look for other means of control. And obvious alternative is 
the threat of punitive or post censorship. Post censorship, often resulting 
in seizure or banning, occurs after the work has been made public. 
Religious Censorship 
Religious censorship has existed for long time. After the fall of 
the Roman Empire in the fifth century B.C., the Roman Church 
exercised censorship for nearly the next one thousand years in the 
western world. By religious censorship, any material which seems 
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objectionable is removed. Most often than not dominant religion or the 
religion followed by the majority forces limitations on the less dominant 
religion or the religion followed by the minority. Obviously, one 
religion may shun the works of another because they believe that the 
content is not appropriate for their faith. Religious censors, in the 
Middle Ages, protected churches from both verbal and written attacks. 
During Middle Ages, church and state were protected by religious and 
political censors from written and verbal attack. People were branded 
heretics for their ideas or opinions which went against the Church 
doctrine. The Church frequently suppressed the views with which it did 
not agree. The Church would silence heretics through torture, exile or 
even death. 
Ecclesicistics have been exercising a very high degree of 
watchfulness over heretical books from the days of primitive church. 
Ecclesiastical authorities always examined carefully new writings for 
error, and took measures to make sure that Christianity should not be 
corrupted by heretical or reckless books. Pope Gelasius, in 494, issued 
what was probably the first regular list of prohibited books; and many 
others followed. The fate of writings of the great Schoolmen, Pierre 
Abelard is conspicuous among the many celebrated actions of the 
medieval Church in the matter of censorship. Abelard was forced by a 
144 
Censorship: A Case Study 
provincial synod to bum his Introduction to Theology in 1120. In 1140, 
Innocent II ordered to bum all his works. And in 1559 and 1564, all of 
Abelad's books were put on the Catholic index. 
The invention of printing, late in the fifteenth century, caused the 
Roman Catholic Church to increase greatly its censorial inspection of 
books; the Lateran Council of 1515 pronounced that no book should be 
printed without previous examination by ecclesiastical authority.' 
A new version of prior censorship commenced during the Middle 
Ages; authors submitted their manuscripts to their superiors, as a matter 
of courtesy and as a prophylactic against subsequent censure. But the 
ecclesiastic authorities, with the advent of printing and with steady 
cultural growl;h, insisted upon organized censorship. The famous ban 
against the printing of books was issued by Pope Alexander VI in 1501. 
That was mainly designed to protect the vast domain of the Church of 
Rome against heresy. And so much so that Scottish Estate took more 
drastic measures in 1551. And by 1586, all books printed in England 
had to be read and approved by the Archbishop of Canterbury or the 
Bishop of London prior to publication. And it was not only written word 
that felt censor's sting, it was extended to drama and plays. 
However, the orthodoxy led to unprecedented recourse to creeds. 
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The Nicene creed was promulgated in 325 AD. Its main aim was to fend 
off heretical threat to Christian doctrine and ultimately led to schism that 
continued since 1054 between Eastern orthodoxy and Roman 
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Catholicism. 
State Censorship 
In recent usage censorship is practiced under the supervision of 
political authority over questions of political belief and social morality. 
In Protestant Europe, the national monarchies undertook the censorial 
function eagerly, as Catholic Church was forced to give it up. While in 
Catholic Europe the Church retained its censorial powers, the nation-
state generally supplemented or superseded these by separate political 
censorships. Thorough censorship or licensing of publications continued 
in force in England until 1694, in France until 1789, in Spain until 1808, 
in most of Italy until 1848, and in Russia until 1905. No official general 
censorship was ever established in the USA. 
The state censorship which prevailed from the middle of the 
sixteenth century until the later years of the nineteenth century were 
often harsh, but rarely were they efficient enough to secure enduring 
conformity. The most eloquent appeal against such censorship was John 
Milton's Areopagitica (1644). Before the influence of liberal ideas of 
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the 18^ '^  and 19* centuries, and as the powers of the European monarchs 
were diminished, these state censorships rapidly gave ground - first in 
England, last in Russia. 
Private censorship 
Most often than not censorship is generally associated with 
official action, but a significant part is played by private organizations 
that attempt to ban particular books and other materials usually on moral 
grounds. They directly address to the potential readers or moviegoers 
and condemn the material as unworthy of patronage, they do not directly 
engage in censorship. They exert their efforts against distribution 
channels in order to eliminate the power of individual choice, and this is 
censorship. Often, they try to induce acfion on the part of public officials 
who have, in their eyes, or should have censorship powers such as the 
FCC, customs authorities, and school boards. They lobby for stronger 
obscenity legislation and encourage prosecutions under existing law. 
Such organizations have also worked independently of 
government through boycotting of offending merchants. For instance, 
lists of disapproved books and magazines have been distributed to 
members of the organization and to the public with a request to make no 
purchase at all from bookstores, drug stores, or other retailers that sell 
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any item on the list. Such action has often been highly effective. 
The historical example was the index of prohibited books 
published by the Roman Catholic church from 1559 until its 
discontinuance in 1966, which in its latest revision listed over 4,000 
works forbidden to Catholics as heretical or otherwise sinful. 
In the United States Anthony Comstock's Society for the 
suppression of vice became prominent in the latter part of the 19"^  
century, as did the New England Watch and Word Society. 
In India private pressure groups like VHP, Bajrang Dal and Shiva 
Sena have been working as public moral police. From time to time, they 
have vandalized the exhibition of precious arts and cinema hall showing 
the movies which are not according to their beliefs. 
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Ethical Analysis 
CASE - 1 
Bharat Mata (a painting by M.F. Hussain) 
Bharat Mata, a painting done by M. F. Hussain, was withdrawn 
from going into an exhibition following the persistent threats and attacks 
by members of fundamentalist Hindu groups (Bajrangdal, Shivsena & 
VHP). In fact, the painting depicts a nude woman's outline resembling 
the map of India. It was to go into an auction in an exhibition in Delhi 
and its proceeds was to be utilized for the victims of earthquake in 
Kashmir. Before going into the auction, the painting featured in an ad 
for the Feb. 6-8 auction organized by the Chennai based Apparao Art. It 
was displayed on the website which created furore among the groups. 
The groups issued threats and held protests against the noted artist M.F. 
Husain in different parts of India alleging that the painting denigrated 
the motherland (India) and hurt the sentiments of Indians. They claimed 
that the painting manifested an anti-national and perverse attitude of the 
painter and so they filed a police case against him. They claimed that the 
painting allegedly depicted our mother land (India) in the nude which 
was against decency, modesty and public morality. It embarrassed India 
and its habitants as well. However, having seen the protest and 
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respecting the sentiments of the group, the noted painter apologized and 
withdrew the painting from going into the auction in an exhibition in 
Delhi." 
Analysis 
After minutely analyzing the painting, I find that the complaints 
advanced by the groups do not sound good, strong, logical and 
reasonable. If we take closer look at the painting, we don't find any 
sexual connotations. Hence it does not seem wise to call this painting as 
obscene or vulgar. Furthermore, it does not violate the modesty of 
Indian culture. 
The outbreak of protest, threats and attack against the painting 
only because of the nudity does not look good on the part of the groups. 
As nudity has never been taboo in Indian culture and it has been widely 
used in art, including on temple walls. Cases in point are the Khajuraho 
sculptures and Chola bronzes of 5^  -6'^ centuries, which depicted the 
gods and goddesses in nude. Nude yogis are quite common at many 
religious places and genitals are worshipped in Hindu culture. Thus, the 
protests and complaints lodged by the fundamentalist Hindu groups are 
unreasonable and unjustified. 
From artistic stand point, nudity has never been looked down 
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upon. Showing men, women and even gods in nude is an honest and 
most natural way to depict them. Therefore, the so-called protests are 
born out of ignorance and urge to comment without understanding. 
If we observe the painting minutely, we fail to fmd any sexual 
reference and connotation. So it can hardly be called obscene and 
vulgar. And the protest concerning obscenity and vulgarity does not 
make any sense. As to the allegation that the painting is anti-national, I 
fail to fmd how this is anti-national. Neither does it disrespect any 
national symbols, national flags, or any other national entity. Nor does it 
pose any threat to law and order, sensibility, tranquility, security, 
sovereignty and integrity of the country. So how it can be antinational. 
However, the claim seems to be fake. As far as hurting of the sentiment 
is concerned the groups should not feel hurt and insulted because no 
insult was aimed for any individual, group or religion. Moreover, this is 
an art, and an art needs to be accepted for what it is and appreciated as a 
manifestation of an artist's attempt to communicate the essence of 
something. Art knows nothing more than convening emotions and 
feelings. And for an art and artists nudity does not signify any 
derogation. Artists use their art, knowingly and unknowingly, to help 
others fmd the truth of emotions. A true art is freestanding. It is a 
reflection of its own true form and not the subjects it depicts. If an art or 
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painting evokes emotion then that is a natural human response and has 
enough right to be recognized and celebrated rather than banned and 
censored. 
If there seems any possible harm of an art depicting nudity or 
anything else, it should be left to the critics and observers of an art to 
decide whether it conveys a message of value, and one need not feel 
hurt, injured and insulted. 
However, the ban imposed by the groups is in gross violation of 
the fundamental right of freedom of expression, guaranteed by the 
Indian constitution. The protest, threats and attack not only led to 
censorship of the painting and curtailing his freedom of expression, 
rather it also made a big economic (monetary) loss to the artist. It has 
destroyed the peace and tranquility of his mind and finally it led him to 
live abroad, away from his homeland fearing hounded and harassed if he 
stays anymore here in India. However, it does not seem right that a 
legend of ait who has brought immense honour to our country and our 
civilization is fleeing away fearing the harassment from the 
fundamentalist groups on the petty issue. 
Apart from violating the freedom of expression of the painter, the 
ban imposed by the group also violates right to information of general 
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masses who have every right to enjoy and appreciate a valuable painting 
by the great legend of art. However, a handful of people succeeded in 
suppressing a masterpiece of art by the legend M.F. Husain. 
Utilitarian Perspective 
According to the utilitarian principle, which aims at the greatest 
good for the greatest number, the protest by the groups which resulted in 
ban or censorship of the painting produced no maximum good for the 
maximum number except satisfying the unreasonable demand, and 
political malaise of the fundamentalists who are very few in number. On 
the contrary, the ban deprived the majority of people of their right to 
information. It deprived the legend artist of his fundamental right of 
freedom of expression. These protest and threats which turned out into 
the censorship, kept the great artist in permanent disquiet and compelled 
him to flee from his own homeland where he has lived his decades 
happily. However, the overall result of the ban brought by the group has 
produced no greatest good over evil and therefore, is unwarranted by the 
very principle of teleology or utilitarianism. 
Kantian Perspective 
In view of Kantian ethics, the painter's use of nudity is not 
justified. As nudity is not a universal moral value. Nudity has always 
been looked down in every society. Here, the painter employs female 
nudity to outline Indian map that is not universalizable and cannot be 
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approved by Kantian ethics and hence it does not uphold the painting by 
great artist, M.F. Husain. 
Conclusion 
My understanding about the about the case is that there are no 
valid reasons to impose a ban on the painting as it is simply an art and 
should be appreciated for its own beauty and for artist's attempt to 
communicate the essence of something in a beautiful manner. 
Furthermore, I do not find any point to call this art as vulgar and 
obscene. Hence, any attempt to ban this painting would be unreasonable 
and unjustified. 
CASE - 2 
The Final Solution (a documentary film) 
The Final solution, an award-winning documentary film, was 
banned in India in 2004. The Central Board of Film Certificate imposed 
a comprehensive ban on the film's public screening. The board cites 
reasons that the film is highly provocative in nature and may incite 
communal violence and trigger off unrest in the society. It may 
jeopardize safety and security of the public. It may disturb law and order 
of the society. It will affect friendly relation with neighbouring 
countries. And finally, it attacks the basic principle of the Indian 
Constitution, that is national integrity.'^ This was the government's 
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justification verbalized by the Central Board of Film Certificate for 
banning the film. After seeing the film we find that the film looks at 
religious rioting between Hindus and Muslims. It has documented the 
interviews of victims of Hindu and Muslim families, places where 
people were brutally killed and burnt to death, the places where raped 
and killed women and children were buried, the house of ex-MP (Ehsan 
Jafary) who was burnt to death. The film is about the violence and the 
places where it all took place and about the election campaign of 
Narendra Modi. 
In fact, the Final solution is the study of the polifics of hate, set in 
Gujrat during the period Feb. 2002 - July 2003. The film graphically 
documents the changing fate of right-wing politics in India through a 
study of the 2002 genocide of Muslim minority in Gujrat. It specifically 
examines political tendencies reminiscent of the Nazi Germany of 
early/mid 1930s. 
The film examines the aftermath of the deadly pre-planned 
genocide by right-wing cadre and violence that followed the burning of 
59 Hindus in the Sabarmati Express train at Godhra on Feb. 27'^ 2002. 
In retaliation to the incidence, some 2000-3000 Muslims were brutally 
murdered, hundred of women and girls were raped publicly or in front 
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of their family members, and more than 200,000 families were driven 
from their homes. This incidence of genocide deeply traumatized more 
than four million Muslims living in Gujrat. 
Analysis 
While Einalyzing the values involved in the aforementioned case, 
we find that the government purports to be supporting public interest by 
banning the film which may trigger off unrest in the society. Though 
there is little possibility of eruption of communal violence after release 
of this film. Because lots of researches have proved that it is not 
necessary that after seeing violence in the film people will become 
violent, after seeing the scene of rape people start raping, by watching 
murder or killing scenes people will begin to kill or murder other 
people. However, this logic of the government that after watching the 
film the people will start righting is not sound and valid at all. 
As far as safety, security and law and order are concerned, so for 
what matter the government is spending millions and millions of rupees 
(public money) on the police force. Needless to say the government is 
spending public money on the police force to maintain law and order 
and to provide safety and security to the public. Therefore, the 
government should not bother about law and order problem in the 
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society. The government should beHeve and have confidence in its 
agency of poHce force to maintain the law and order problem. And the 
police force, who are paid handsome salary, understand their duties and 
responsibility. Hence the government should not interfere in the duties 
and responsibility of its able agency of police force. However, the 
government should not bother so much for the problem of law and order 
and safety and security and should leave it to its concerned agency. So 
the reason for maintaining law and order through banning the film does 
also not sound valid and good. 
Third and fourth reason of government for banning the film is to 
maintain friendly relation of India with its neighbouring countries and to 
maintain national integrity. We know that communal violence has been 
plagueging India for more than half century. In the life span of more 
than half century India did not succeed in curbing out this communal 
violence, which has been spoiling its image and friendly relation not 
only with neighbouring countries but also with other far away countries. 
At the time of genocide the government did not dare to stop 
communal violence between Hindus and Muslims for fear of 
maintaining integrity and friendly relation with its neighbour. When the 
genocide (that left thousands of people killed, hundreds of girls and 
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women raped, and lacks of families out from their home) is over, India 
is fearing of disintegration and breaking of its relation with 
neighbouring countries. Had India been earnestly concerned with the 
plague of comimunal violence and worried of its integrity and relation 
with neighbouring countries, it must have rooted out the problem of 
communal violence years ago. But as it is still plaguing India, it seems 
that India is not very much concerned about eradicating the problem and 
simply making false claim for maintaining integrity and relation with its 
neighbour by banning the film like the Final Solution. So it seems 
ridiculous argument of maintaining integrity and friendly relation with 
its neighbour by banning the Film. 
However, foregoing analysis shows that government's concern 
for protecting law and order, for providing safety and security, for 
maintaining good relation with its neighbour by banning the film is false 
and dishonest. And the reasons forwarded by government to ban the film 
do not make very strong sense. 
Furthermore, the right to freedom of speech and expression is 
being violated by banning the film. Freedom of expression should be 
given precedence as it is the basic principle of democracy. It is only 
curtailed when it really poses threat to national security, sovereignty. 
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law and order, integrity etc. But here in the above explained case the 
threat shown are not real rather imaginary. Therefore, it does not seem 
wise to curtail the most basic and fundamental rights of citizen in 
democracy on the basis of suspicion, though there are no real threats to 
sovereignty, security, health, morality etc. And along with film maker's 
right of freedom of expression, there is victim's right of freedom of 
expression that is also being curtailed along if the film is stopped from 
releasing. In other way the victim is not given opportunity to put their 
grievances before the public, and they are in a way denied justice. 
As far as the universal principle of truth telling is concerned, we 
must be committed to this principle unless there are some other more 
compelling reasons to go otherwise. Here the film is serving the truth. 
Truth is necessary to make informed and rational judgement about the 
incidence. Truth helps bring justice to victims. And going otherwise 
from truth or suppressing truth is called deception. Deception intends to 
misleads others. It makes them believe what we ourselves do not 
believe. And eventually it hampers justice to be brought to the victims. 
The government by censoring this film is suppressing the truth. And 
suppressing of the truth will help the guilty and violators go scot-free. 
Thus, censoring the film will result in suppressing justice. Furthermore, 
it will help injustice to prevail and violators to repeat the same in future. 
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Hence, the censorship of the film is against the universal principle of 
truth-telling. 
To censor film is also against the public's right to information. 
Censorship suppresses information to be provided to public for making 
informed and rational judgment, for taking right decision, for public 
health, for safety and security, for avoiding an unseen or potential 
danger, and for avoiding an economic or physical loss. It's suppression 
may lead to unprecedented loss to public and to victims. The public will 
never come to know the real facts and misconception will remain 
concerning the incidence. Misconception will not allow the public to 
make right decision or right opinion. Lies and deceptions will mislead 
and misguide the general public. The victims will never be able to get 
justice. And violators will not be punished. This way the suppression of 
the facts will boost up the violators. The violator will not realize that 
they have done wrong. And there will be every possibility of repetition 
of the genocide and inhuman acts consequently, innocent people would 
suffer unnatural death, women and girls will suffer brutal rape and 
innocent children will be burnt to death before their family members. 
The benefits of knowing of facts by public will bring jusfice to 
victims and punishment to the violators. Because the public will 
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pressurize the government to punish all those involved in the genocide. 
Knowing of the reality to the public will build up opinion against this 
inhuman act and the public will not allow the repetition of the same in 
their vicinity and in their locality. 
However, in the light of above explained reasons the suppression 
of the right to information will bring unprecedented loss. And hence, 
this right of public must be respected for several benefits of the society. 
Finally, the right to informants of public outweighs the censorship of the 
film. 
Utilitarian Perspective 
From utilitarian perspective the censoring of the film does not 
seem to bring maximum benefits to the maximum number. Though the 
government claims for bringing maximum benefits for maximum people 
by censoring the film. As it believes that by banning the film the 
government is stopping the repetition of communal violence, protecting 
low and order, safety and security, and national integrity which are in 
larger benefits to the general public. But this belief of government is just 
opposite of the fact, if we examine the case minutely. 
Censorship of the film is not bringing larger benefits rather 
greater loss. By banning the film general public are deprived of the real 
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story of the incidence. People, in absence of real story, would make 
biased and impartial judgement of the incidence. And the biased and 
impartial opinion will not allow the general public to condemn the 
inhuman act. Consequently the victims will never get justice if the facts 
are concealed. The violators will never be punished if the reality does 
not come out. And they may repeat the same in future which is harmful 
for genera] masses. However, overall analysis of concealing the facts in 
the form of censorship the film will not bring maximum benefits except 
maximum loss. Therefore, the banning of the film is never justified from 
utilitarian perspective. 
Kantian Perspective 
From Kantian perspective the censoring of any truthful 
information or material can never be universalized. Because censorship 
aims to restrict truth for the sake of some better results, which is not 
justified according to Kandan ethics. Truth should never be censored for 
the sake of some good consequences according to Kantian ethics. 
According to the second principle of Kantian ethics i.e. human beings 
must always be treated as an ends and never as means. So here in 
censoring the Final Solution the censors are not respecting the victims 
who are voicing their grievances through the film. On the contrary, they 
are suppressing their voices with the aim of larger benefit for general 
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public and society. Thus the censors are treating the victims as a means 
and not as an ends. Thus this case of censoring the film does not find 
support fi-om Kantian ethics as well. 
Conclusion 
The foregoing analysis of the case strongly oppose censorship of 
the film. As the case did not get support either from utilitarian or 
Kantian ethics. So, the government's position of banning the film is not 
justified. 
In overall analysis the release of the film and its potential benefits 
for the victim and for general mass and society would outweigh the 
supposed or imagined negafive consequences. Therefore, it will not be 
justified to ban the film. 
CASE - 3 
Mee Nathuraim Godse Bolto (a play) 
The play, Mee Nathuram Godse Bolto (I am Nathuram Godse 
speaking), was banned by the government of Maharashtra in 1998. The 
then Chief Minister of Maharashtra, Manohar Joshi, said the decision 
had been taken following the advice of the central government. He said 
that his government wanted to avert any fallout on laws and order in 
Maharashtra and did not want any one to harm Mahatma Gandhi's 
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memory. 
The announcement came after violent protests erupted. About 200 
protestors blocked the Shivaji Mandir Auditorium in Dadar and burned 
leaflets of the play and smashed the windows of some buses near the 
theatre demanding immediate ban on the showing of the play. 
The demonstrators alleged that the play denigrated Gandhi by 
glorifying the gunman who killed the father of the nation. The play is 
alleged of focusing on the rationale of Nathuram Godse who killed 
Gandhi. It paints a favourable and heroic picture of Nathuram Godse. 
The play purports Godse's rationale of murdering Mahatma 
Gandhi. It projects Godse not as a murderer rather patriotic and martyr. 
In the play, Godse justifies his act of murdering Gandhi beautifully. He 
vindicates that he did this act in the larger interest of nation and Hindus 
- the majority community in India. Thus he seems to be projecting 
himself as patriotic and nationalist. 
In a scene Devdas Gandhi, the fourth and youngest of Mahatma 
Gandhi, is seen shaking hands with Nathuram Godse as though Devdas 
is either expressing his joy at beholding Nathuram who had carried out 
the holy deed of killing his father or congratulating Godse for his 
patriotism that led him to assassinate his father. The play shows that the 
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people admire Nathuram Godse. Sheikh, the police inspector in the play, 
have become fan and admirer of Nathuram. He tells Godse that Zubeida, 
his daughter, worships him. He says, "My daughter Zubeida goes to 
masjid everyday to seek blessings for you. Inspired by this sisterly 
affection, Nathuram gives Sheikh a message for Zubeida. "If you really 
love this brother of yours, look after the baby in your womb. You will 
give birth to a son. Teach him my value. If another Gandhi is created on 
this soil, this country will need another Nathuram". 
Nathuram, in the very first scene of the play, addresses the 
audience, "There is a deep wound in my heart, in my mind, blow after 
blow on the same wound. The pieces of the country due to partition, the 
slaughter of refugees, the rape of my mothers and sisters. The grant of 
55 crores we had to give to Pakistan to satisfy Gandhi's childish 
obstinancy and my Sindhu (Indus) river was separated from United 
Hindustan and presented to Pakistan. 
At the end of the play, while speaking to Devdas Gandhi, 
Nathuram says, "The partition was not necessary. It was definitely 
wrong decision made by Gandhi. Then the slaughter of the refugees. 
The 55 crores that was given to Pakistan to help it fight against our 
soldiers fighting in Kashmir and the obstinate and headstrong manner in 
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which Gandhi fought for it were all unpardonable". And above all, play 
potrates Godse as hero, patriot, nationalist and martyr. Gandhi was 
shown as villain, anti-national, traitor and against the larger community 
of India i.e. Hindus. However, the play justifies the murdering of true 
hero - Gandhi. The play makes a killer or murderer a hero and martyre. 
And on the contrary, Gandhi, a true nationalist, becomes a villain and 
traitor. The play honors and glorifies Nathuram. And Gandhi, a noble 
man, is branded as evil minded, anti-Hindu and anti-national. 
Analysis 
No doubt, the writer, the producer and the director have their 
rights of expression and it should be respected as well. But their rights 
of freedom of expresses ends when it curtails others rights. Here in the 
garb of freedom of expression the producer and director are spreading 
misunderstanding and hatred against Mahatma Gandhi, the father of the 
nation. And definitely in this way they are denigrating Gandhi, and 
putting the country on shame by showing him as an anti-national and 
traitor. 
We, Indians, have grown up adulating and revering Gandhi for 
bringing freedom to this nation. So, if anyone will declare him as anti-
national and traitor will hurt most of us in someway or the other, as 
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Gandhi has brought us freedom from oppressive EngHsh government. 
And he has proven himself as messiah for the country. However, none 
has got rights to hurt feelings and emotions of others by spreading lies 
and misunderstanding about their heroes and ideals. 
As far as public's right to know or public's interest is concerned, 
public, of course, should know facts and truth provided it is only facts 
and truth without contamination. 
Truth is universal value and we should be committed to truth. Its 
distortion will prove fatal and harmful for a country and its citizens in 
someway or the other, if not now, then some other times. So as far as 
this play is concerned it is in complete violation of this universal value. 
Historically speaking, this play is not projecting the truth besides 
complete distortion of the facts. Truth must have precedence over all 
rights if and only if it is truth or facts projected through any medium. 
But here in this play it is quite opposite. The play is not projecting the 
truth or facts rather its distortion. However, the director and producer 
can not claim for the right to know or public's interest as the play is 
projecting distortion of historical facts which may prove to be dangerous 
for Indian society. Hence, this universal prince cannot become the 
excuse of the play aimed at disgracing Gandhi. 
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From the standpoint of fairness the projection of Gandhi as anti-
Hindu, anti-national and traitor is deplorable. The projection of the killer 
or murderer as national hero and true martyr is disgusting. The producer 
and writer must discover the truth to avoid distortion of the facts. 
Gandhi and Godse both should be projected in fair and balanced way 
without giving any extra and undeserving importance to either of them. 
Biasness should not creep up in the projection of either Gandhi or 
Godse. Each of them should be given projection and importance as per 
their position in Indian history. If Gandhi deserves to be projected as a 
true hero and martyr, he must be projected like that. If Godse deserves 
to be projected like murderer or killer, then he also must be projected 
like that. However, this is not so here in this play. 
Utilitarian Perspective 
If we see this case from utilitarian perspective which aims at 
maximum benefits for maximum number, we find that the staging of the 
play will maximize disappointment, disgust, misunderstanding, 
confusion, distortion of facts and rioting among the people. It is meant 
to bringing unhappiness to maximum people rather than bringing 
happiness to few supporters of Godse. However, if the play allowed to 
be staged across the country, it would score more unhappiness than 
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happiness. Hence, utilitarians would not support the play to be staged at 
all. 
Kantian Perspective 
A Kantian perspective which purports universal moral duties and 
principle would go against the staging of the play. Because, the 
universal principle of telling truth and fairness are in violation. The 
producers have not presented the truth rather they have distorted the 
facts. The fairness principle is also in violation because the producers 
are biased and not presenting the accurate facts. And the principle of 
dignity of all has also been violated by disgracing and denigrating true 
martyr, who is not in this world to defend himself However, Kantians 
would not support the staging of the play at all. 
As far as motive of the producers are concerned it does not seem 
to be honest as they have projected Gandhi as anti-national and Godse as 
true nationalist. Though Godse is murderer. Moreover, they are showing 
their biasness against Gandhi and have distorted the facts of history. If 
they were having true and honest motive, they would have consulted 
different books of history and would not have projected distorted facts. 
Thus it seems that Kantian would not approve staging of the play. 
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Conclusion 
The foregoing analysis does not support tlie decision to allow the 
play to be staged. As it is not the true picture of history except 
distortion. In overall analysis of the play the possibility of harm is 
maximujn and benefits minimal. Thus the decision to allow the play 
would be in contradiction of utilitarian theory. It has also been 
contradicted by Kantian theory as it did not presented historical truth. 
Furthermore, it disrespected the father of the nation, which is against 
ethics and morality. Hence, over all analysis of the play does not support 
it to be allowed for staging. 
CASE - 4 
The Water (a film by Deepa Mehta) 
Water (a film) was set to be filmed in Varanasi in the year 2000. 
The shooting of the film had started, but soon the fundamentalists 
(Bajrangdal, Shivsena, Vishwahindu parisad) began to protest and 
burned the sets of the film and issued death threats to the film maker. 
Initially, Uttar Pradesh government provided security for the film, but 
later on withdrew seeing violent protest from the fundamentalist group. 
However, the group succeeded in their purpose of banning the film in 
India. But it could not stop gutsy and highly motivated and inspired 
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Deepa Mehta from shooting this film outside of India. Years later, she 
made a fresh start under a veil of secrecy in neighbouring Sri Lanka, 
filming under the fake title the Full Moon. 
The film examines the way widows are treated in India. The 
central character of the film is 8-years-old Chuyia. Chuyia was married 
off by her family to an older man who, unfortunately, dies leaving 
Chuyia a widow at an age when she cannot even comprehend what 
marriage is all about. As is tradifion in India, after death of her husband 
Chuyia is stripped of her colourful clothing and jewelry. Her head is 
shaved. She is dressed in the white sari of a widow and then 
unceremoniously abandoned by her father at an ashram for widows - a 
pitiful dark place where a group of widows has banded together to 
survive in the barest poverty. 
The film was a great deal to say about the plight of socio-
economically challenged women, especially, widows of Varanasi in the 
1930s. It tells about how people dump their beloved in ashrams to 
survive in the barest poverty and to pay penance for the death of their 
husbands. They did not shy for a moment rather they would use religion 
to justify this inhuman practice. And this practice did not spare even to 
children widow. 
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This filrn brings to light the hves of widows plagued by pathos of 
dereliction, deprivation and prostitution. They are abandoned to poverty 
and insecurity, simply because their husband died. It shows that how 
widows are forced by pathetic condition of Ashrams to resort to 
prostitution or begging. It shows that the ashrams are financed through 
prostitution. 
The film highlights social and religious injustices against women 
in India. It also shows patriarchal domination in Indian culture. As 
according to traditional Indian culture women may outlive their 
husbands but they are considered partly dead. Widowhoods are basically 
akin to a walking dead bodies. Widows are considered bad luck, and are 
not allowed at fortuitous occasions like birth and weddings. This 
highlights ostracization of widows. The film depicts how wealthy 
hypocrites use religion to justify using and mistreating the lower castes 
and widows of the ashram. It also highlights the issue of child marriage 
still prevalent in Indian culture. 
The film tackles the issues of religious intolerance, patriarchal 
domination and social injustices. However, for fundamentalists it is 
critical towards religious and spiritual heritage. 
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Analysis 
This film exposes cultural hypocracy of India. It depicts how 
people dump their beloved daughters, sisters, mothers in the ashrams to 
survive in barest poverty and pay penance for the death of their 
husbands. 
In ashrams widows live in very pitiful condition. They do not 
have enough money to buy two times of bread. So they earn their two 
times of bread by begging or by prostitution. The film clearly shows that 
the ashrams are financed through prostitution. 
The film shows how social and religious injustices are prevalent 
in Indian society. It exposes the hypocrisies of the rich Brahmins who 
also use religion to justify using and mistreating the lower caste and 
widows of ashrams. 
Fundamentalist claim that the film is attacking Hindu faith and 
religion. But this is not so, rather it is exposing social ills which must be 
eradicated from the society. The movements had been launched in India 
to radicate this cultural practice in 20^ ^ century. To larger extent this 
movement succeeded but sometimes or the other it is still practiced in 
India. However, the film is only exploring cultural ills and not attacking, 
Hindu faith and religion. 
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The other value involved in this case is truth. The director is 
merely depicting truth. And in depicting truth none should have any 
objection. Before truth all other values seizes to be claimed. If 
exploration of truth is meant to bring reformation, then it must be 
explored. However, the aim of the film is to explore the bitter truth, 
which is against women's rights. 
Another value that is being violated in banning the film is public's 
right to know. The public has full right to know the fact if it is someway 
or other affecting their society. This practice of dumping widow must be 
brought to public notice so that the public could be aware of 
unreasonable practice and could put restraint to it in their locality. 
Utilitarian Perspective 
As according to utilitarians the exploration of this cultural ill 
through cinema is right. Because cinema has large audience and it can 
bring to notice to maximum people about the social ill. It tells to the 
larger audience how this cultural practice is wrong specifically against 
women. So this way, film is benefiting majority of the people by making 
aware of the fact and inciting them to stop this practice. Thus the film is 
bringing maximum benefits to maximum number. 
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Kantian Perspective 
Kantians (deontologists) will argue that we should follow 
universal principle no matter what the consequence it brings. The film is 
following universal principle of truth telling. It is depicting truth no 
matter who is being hurt and disgraced. The film is simply exploring the 
truth which had been practiced in the past, and sometimes still practiced 
in some part of India. The film aims to bring dignity and justice to 
woman that is also justified by Kantian principle. As far as motive of 
film makers is concerned, the motive of producer is to highlight the 
social injustice and suppression of women. Their motives are not to hurt 
anyone. 
Conclusion 
The foregoing analysis does not support the banning of the film 
and vandalizing the film sets by fundamentalists. There seems to be no 
harm in seeing the film. If an individual feels himself or herself hurt by 
seeing this socio-cultural injustice pracficed years ago in India, then his 
approach of seeing the film is unreasonable and illogical. This social and 
religious injustice and ill has taken thousand of lives, so it must be 
eradicated from Indian society. And the film is an attempt to eradicate 
this cultural injusfice done to widows. The harm, in the form of hurting 
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fundamentalists Hindus, is outweighed by the potential benefits of the 
film. The film tries to make aware the people of India of the plight of 
widows and try to bring change in their treatment. Finally it seems quite 
illogical and ridiculous to ban this film which is to restore the dignity of 
widows and to bring change in the treatment of women. 
CASE -5 
The Polyester Prince (a book written by Hamish MacDonald) 
Hamish MacDonald's book, The Polyester Prince, has been 
banned in India. The book exposes Dhirubhai Ambani's manipulative 
and treacherous acts against other business empires, who are well 
known for business ethics. The book talks about many issues which 
were kept under the carpet and never ever spoken in the public. The 
book describes how the senior Ambani tamed the media. He used 
vouchers that journalists could redeem at a Vimal Showroom. 
Advertising had become a lifeline for the Gujrati press and could be 
turned off in case of an offending paragraph, and willingness to sue for 
huge sums in damages made sure that the media didn't meddle with the 
house of Reliance. 
In old days when such things were allowed and public shares were 
priced at a fraction of their true worth because of crazy government 
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rules, favoured journalists would be allowed shares from the director's 
quota; this was a licence to make money because the share would list on 
the market at multiples of the issue price, and many journalists got rich 
as a result. So much so that a Reliance representative in Delhi used to 
even walk into newspaper offices waving the forms for applying under 
the director's quota. This was in the 1970s. Thus no journalist was ready 
to do an anti Reliance story either for losing profit or because of fear of 
being sued. ' 
Thus, reporting Reliance was never easy. The company has 
always been ftimous for its media management. A Reliance spokesman 
once admitted privately that at least a third of the group's success is 
because of media hype and two-thirds on account of actual performance. 
Earlier, it used its considerable powers of persuasion to plant hostile 
stories about its rivals and prevent inflattering stories about itself. If 
anyone dared to step out of line, advertisements dried up instantly, and 
law suits often followed (one newspaper still has a Rs. 2,000 crores case 
hanging perilously over it). This was the business house which 
controlled or used media for its own benefit and planted stories for its 
rivals." 
The book explains how Dhirubhai Ambani used journalists. 
177 
Censorship: A Case Study 
politicians and bureaucrats for building his empire - Reliance. It entails 
a close relation of Dhirubhai Ambani with Giri Lai Jain, Murli Deora, 
Yashpal Kapur, T.A. Pai, R.K. Dhawan, P.C. Sethi, Pramod Mahajan 
and Pranab Mukherjee. We can understand that how Dhirubhai Ambani 
manipulated government machinery for the benefit of Reliance. Several 
policies such as the High Unit Value Scheme were introduced for the 
sole benefit of Reliance and tariffs mostly for the detriment of 
competitors like Kapal Nehru (Orkay Silk Mills) and Nusli Wadia 
(Bombay Dyeing). 
Dhirubhai Ambani used the government to destroy Indian Express 
and Bombay Dying. Wadia, Mehra and the journalist, Gurumurthy, were 
arrested on fake charges. He is alleged to have tried to get Wadia 
assassinated through Kirti Ambani and contract killers. 
The Ambani used loopholes, duplicate shares, inside trading, and 
financial engineering tricks to ensure that Reliance was the largest zero 
tax company and a pure cash flow operation. For increasing the capacity 
of production Ambani had become a big political fixer. 
Analysis 
Ambani's claim of privacy and to Jive with dignity is right till he 
is not involved in any crime, corruption, treachery, manipulation, 
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deception etc. But he has been found to be involved in many forgery and 
crimes. Therefore, he must be exposed. Since, his crime and corruption 
affect lots of people, which they do not deserve. However, this crime 
and corruption must be exposed to the shareholders of the company and 
general public as well. 
If we evaluate Ambani's right of privacy and the right of public to 
know, then we find that the public right to know overrides Ambani's 
right of privacy because of social importance of information of Reliance 
to general public. However, Ambani's manipulation, corruption, 
treachery, deception, conspiracy, fixation, bribary, intimidation, etc. 
forfeit his and his company's right to maintain reputation, privacy, 
dignity and confidentiality. Rights of Ambani and his company are 
outweighed by the public's right to know the fact or information. The 
bad acts of Ambani and his company must be exposed for the larger 
benefit of public and to stop such discrepancies, corruption, deception, 
criminal activities further. If it is not disclosed and stopped, it will 
deprive other businessman of their rights and benefits. Moreover, it will 
be against justice. Therefore, it is in the public interest and in larger 
benefit to expose Ambani and his company. 
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Utilitarian Perspective 
Utilitarians would not justify the banning of The Polyester Prince 
as it does not seam to be the reason to maximize happiness for 
maximum number. The censorship of the book is aimed at protecting 
Ambani and his treacherous acts, which are harming the government 
and the people who are associated with Reliance in form of shareholders 
for long time. Hence, the author following utilitarian principle of the 
greatest good for the greatest number felt it necessary to expose Ambani 
and his company in the larger benefit of the public and the government. 
However, the prospective good supposed to come out after the release of 
the book would clearly outweigh the harm supposed to be done to 
Ambani and his company. Therefore, utilitarians would not support and 
justify the censorship of the book. 
Kantian Perspective 
According Kantians the banning of the book would not stand 
justified as it is aimed at protect manipulative and treacherous acts of 
Ambani and his company, and at hiding truth. Both protecting 
manipulative and treacherous acts and hiding truth are not 
universalizable and can never he universally practiced. Hence, censoring 
the book would stand unjustified according to the first categorical 
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imperative. Furthermore, the censorship of the book is also aimed at 
protecting the rights of privacy of Ambani and his company, but on the 
hand it is violating the rights of freedom of speech and expression of the 
author that is not justice being done to the author. However, the third 
categorical imperative of Kant seems to be violated and hence Kantians 
would not justify the case. 
Conclusion 
The foregoing analysis does not support the censorship of the 
book. As it has public interest and reveals the facts which are negatively 
affecting the government, consumers and a number of investors. In 
overall scheme of analysis, the amount of prospective harm would be 
outweighed by the prospective benefits which are to come after 
revelation of the truth. However, censorship got imposed by Reliance 
Company is not justified and the book should be made available to the 
general public to know the truth. 
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CONCLUSION 
Media is the powerful social institution of this post modem world. 
It is pervaded in our life. It has tremendous impact on our life, on our 
government and on our society as a whole. It shapes our opinions, 
beliefs, attitudes and behaviours. 
In view of the implicit power of media, its deep penetration in our 
society, and tremendous impact on our life, we need to be vigilant and 
conscious of its negative effects. Needless to say, media has shown its 
negative effects in form of invasion of privacy, sensationalism, character 
assassination, propaganda, violence etc. and has created hue and cry in 
the society at several occasions. Now and then media earns ire of critics 
on the abovementioned issues. People have attacked media 
organizations and raised voice against them at several occasions. In 
addition, there are possibilities to misuse media against individuals, 
groups, culture, society and a country with ulterior motives. 
However, seeing the potential of media to have negative effects 
on our life and society, and its vulnerability to misuse, we must use this 
powerful instrument with great caution and control. As its minor 
mistake can cause huge damage to individuals, groups or even to a 
country. 
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In my view the caution and measure to control this powerful 
institution (media) should be ethical or moral, and not legal. The reason 
behind recommending ethical or moral solution to sort out ethical issues 
is that somev/ay or the other, there is deliberate or undeliberate 
violations of some basic ethical values such as truth, accuracy, honesty, 
fairness, confidentiality, privacy, etc in the perplexing issues in mass 
media. 
As to resolve the perplexing ethical issues in mass media, ethical 
or moral laws would be the best possible way. Ethical or moral issues 
cannot be dealt with legal laws as application of legal laws does not 
allow to use freedom of will. And if there is no freedom of will in 
performing an action, then the action or the issue or the problem in 
question is no more ethical or moral. In fact, a legal action cannot be 
called ethical or moral as a legal action happens to be predetermined and 
it does not makes sense to use freedom of will in legal action rather it 
simply demands conformity. Legal laws predetermine what and how we 
have to perform an action, and what not we have to do. Therefore, 
ethical or moral issues fall out of the jurisdiction of legal laws in 
absence of freedom of will. Furthermore, legal laws put restraints and 
cut the rights. However, ethics would be best possible way-out to deal 
with ethical or moral issues arising in mass media. Herg, m^ !' argument is 
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rightly supported by the formulation of ethical codes by different 
governing bodies and media organizations themselves. 
As to privacy I come to conclude that it is not an absolute rights. 
Though it is basic necessity for living dignified and peaceful life. No 
doubt, we need privacy for maintaining diverse social relationships, for 
development of personality, for individual liberty and autonomy, and for 
protecting inviolate personality and human dignity. But the need is not 
absolute. Rather, it must be balanced with individuals' need to disclose 
information and with society's need to conduct surveillance. 
Privacy is neither a self sufficient state nor an end in itself It is 
simply an instrument for achieving individual and group goals and self-
realization. Privacy as such is only part of individuals' complex and 
shifting systems of social needs. 
No individual can claim for absolute or too much privacy as there 
is equally powerful desire to participate in society. Thus each individual 
needs to communicate with others, to disclose information about 
himself, and to find companionship. Having the two desires (desire for 
privacy and desire to participate in society) simultaneously each 
individual makes a constant adjustment of these two desires with respect 
to his culture, status and personal situation. However, he always 
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attempts to establish a balance that serves his general social aims as well 
as his individual social needs. Either too much privacy or to little can 
create imbalances that seriously jeopardize individual well-being. As 
against the need of privacy for individual, there is equally essential need 
of surveillance by a society or a government to safeguard against 
antisocial conducts. A society or government needs to invade privacy on 
reasonable grounds just to maintain peace, law and order, rules, norms 
etc. established and enforced by a society. A government can invade 
privacy of an individual, group or institution to protects its sovereignty 
and integrity. It can invade privacy to stop crimes and hazards to 
national security, public heath, public morality etc. However, every 
society establishes machinery for penetrating the privacy of individuals 
or groups to protect others' rights, to enforce norms, rules, and law and 
order in a society. 
Finally we cannot claim absolute position like deontologists who 
claim privacy as absolute rights, and human personality as essentially 
inviolate. Somehow we can take utilitarian position. 
Concerning pornography I would take middle position. As I 
believe that nothing is intrinsically bad and good. Rather, all works and 
ideas have their own social importance. Most of works, someway or the 
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Other, have artistic, aesthetic, literary, social, political, scientific and 
educational value. Therefore, before calling a work as pornographic and 
demanding censorship for it, we must assess the work in question 
alleged to be pornographic to have any of the abovementioned values. If 
the work or ideas alleged to be pornographic has any of the 
aforementioned values and in no way is intended to arouse sexual lust, 
then it must be ensured protection. And if the work or ideas alleged to 
be pornographic has no any abovementioned values and is utterly 
sensual and titillating and intended solely to induce sexual arousal in 
viewers or readers, then it must be censored or banned. 
However, in dealing with the cases of pornography, we can take 
the help of utilitarian principle of J.S. Mill. Because the utilitarian 
principle of J.S. Mill aims at maximizing higher pleasure - pleasure of 
power and education - and not sensual one. There are several works 
alleged to be pornographic by conservatives have educational, scientific 
and aesthetics values. Hence, to call these works as pornographic would 
stand justified according to J.S. Mill. 
Regarding effects of television on children I come to this 
conclusion that neither the negative effects of television on children 
could be denied nor they could be ascertained. As several research data 
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endorsing the negative effects of television on children have been 
contradicted by another research data collected at different times and at 
different places. However, we should take middle position avoiding the 
extreme one. Neither we should completely ban television watching of 
our children nor we should allow excess of it. Rather, we should fix the 
time limit and censor some programs which are horrible violent and 
sexual in nature shown on late night. We should allow our children to 
watch television for some limited hours. We should keep watch on what 
programs our children should watch and what they should not. We 
should always discourage imitations of negative and violent behaviours 
learned from television programs. We should have discussions with our 
children over the programs watched and should make them understand 
about the imagined story, fictitious characters, fake style, graphics, and 
about inherent messages given out through the programs so that they 
could understand them fake or unreal and could not imitate them. 
However, this way we can keep away our children from having any kind 
of negative effect of television programs and could make some positive 
benefits. We can also take help of utilitarian principle to decide the 
usefulness of the television programs. 
Concerning advertisements I am of the view that there is nothing 
intrinsically bad or good about advertisements. It is simply an 
187 
Conclusion 
instrument to produce awareness and knowledge about products, 
services and ideas. Rather, much depends on how it is used. It could 
have positive and beneficial results if it is used in a right direction and in 
a proper way. Or, it could have negative and harmful impact if not used 
in right and prescribed way. However, professionals should be highly 
responsible and sensitive towards their duty. They should have respect 
for consumers and should not treat them as a means. Professionals 
should not use false and deceptive information, lies, fake images, 
distortions, exaggerations, etc. to sale their products and services to 
customers considering them fool. They should observe ethical practices 
and avoid unethical ones. 
However, negative impact of advertising can be avoided if 
professionals observe high ethical standards in terms of truthfulness, 
human dignity, social responsibility, fairness, etc. We must also learn to 
read and decipher advertising to see through the hype so that we can 
analyze and criticize advertising's persuasive technique. 
My view concerning censorship is that it is not a term of 
endearment. As it aims at curtailing the freedom of speech and 
expression and deprives general public to know truths and facts. If we 
peep into the past we find that it has been used by church and state 
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authority to suppress apposing views, ideas and opinions. It has been 
used as an instrument to control and rule masses. It has been used as an 
instrument to crush opponents. However, censorship always becomes a 
good pretext in the hands of authorities to hide their short comings, 
weak policies and programs, and above all bad governance. However, 
there should be the minimal use of censorship. There should be use of 
censorship if an only if it is not possible to sort out problems in another 
way. Furthermore, there must be valid reasons and justification to use 
censorship. 
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